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Abstract

This research article aims (1) to study the basic elements of marketing mix 4Es for
surfskate events, and (2) to present the guidelines of marketing mix 4Es for surfskate events in
Thailand. This is the qualitative research article using in-depth interview method and collecting
data from interviewing the academician, related stakeholders of the surfskate events,
supporting organization, trainers and surfskate players for totally 14 people. The results found
that the elements of 4Es marketing mix of surfskate events are experience, exchange,
everywhere and evangelism and the appropriate guidelines for surfskate events in Thailand are
memorable experience, value creation, using online channels and words of mouth creation.
These findings can be used as the sguidelines for related parties to design the patterns of
surfskate events and sport events in Thailand. Moreover, they will also response the needs of
target tourists which can stimulate the domestic tourism and economy to become strong and

flourishing in the future.
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