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Abstract

The purpose of this study was to study lifestyle factors that influence consumers'
decisions to buy street food of Thai tourists in Yaowarat and to research the marketing
factors influencing their decision to purchase street food in Yaowarat. The researcher
reviewed relevant literature and designed a questionnaire. A sample of 400 people was
collected by simple random sampling. The results were analyzed by quantification,
percentage, mean and standard deviation. The hypothesis testing was done using multiple
regression analysis.

The results of the hypothesis test found that lifestyles form of activities opinion and
interest Influencing the decision-making process for purchasing street food in Yaowarat and
it was statistically significant at the 0.05 level. When considering the results of the multiple
regression analysis, it was found that the multiple correlation coefficient (R) was 62.3% and

the Adjusted R Square was 38.4%. and Sig. was 0.00 and market factors, physical aspect,
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product, process marketing promotion, location and personnel influencing the decision-
making process for street food purchases in Yaowarat. It was statistically significant at the
0.05 level. When considering the results of stepwise multiple regression analysis, it was
found that the multiple correlation coefficient (R) was 79.1% and the Adjusted R Square
was 61.9% and the Sig. value was 0.00.

Keywords: Street Food, Lifestyle, Decision-Making
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M15197 2 MIIATEanesnauLUUTUAauTENImILUsTadenamnaiauaznsindula

Fo91WNTIUNIUN NG

fianus Unstandardized Coefficients Standardized t Sig.

Coefficients

B Std. Error Beta
(Constant) 660 121 5479 .000
FuNARA 157 045 176 3.482 001
FUTIAN -013 051 -014 -258 797
fruaanui .050 .040 064 1.261 208
C'%‘L!ﬂﬂiﬁﬂﬁ%&lﬂ?iﬂaﬁﬁ .054 .056 .060 978 329
AIUYAAINT 044 053 047 823 411
FUNTTUIUNTS 055 056 060 976 329
FUANYULNINIYNIN 473 043 509 10.963 .000

R = 0.791; R Square = 0.626; Adjust R square = 0.619;
Standard Error of The Estimate = 0.255; Sig = 0.000; F = 93.798

INASNA 2 WU TATeN19N15RaInn L NS namnani1sanadulad 99115 uNIg1UY

18179519 L89310 A1 sig. WU 0.00 LiBRINTUINANITIAATIENAUNTOANBENYAUUUTUADY

a (% (% s

WU Ardudsyansavduiusnyan (R) dawviidu 0.791 wagdiAn Adjusted R Square iy

0.619 MUNUAINUIN WUUIIBRITaNsavuIefndsaulsAndusasay 61.9 wazilafiansan

Aaa a I

Wuseinds wui Ja9em1ensnana il nsnanonssuiunsiun1enaulatos1mnssunieeu

1917919 lugliuuaziuuiulayluguasLULINATEIUNINTARN ALY ATURNY MENINIEAN

[

TWHFAAUNAIUNTLUIUNIT ATUNTALETUNITHAIN AIUADIUT IUUABINT kA AIUIIAT Lag

e

md)}

mam‘ﬁwaiugmwmmmuﬁu WINAU 0.473, 0.157, 0.055, 0.054, 0.050, 0.044 wag -0.013 wag

D

I a a

fendnsnalugUariuuninigiu iy 0.509, 0.176, 0.06, 0.060, 0.060, 0.047 uag -0.014

'
aa

puaInU egslitudAysaianszau 0.05 Tngansadeuannislasad
Y = 0.660 + 0.473 (fudnwazn19n1eAIN) + 0.157 (AuNaniua) + 0.055 (A1UNTZUIUNIT)

+ 0.054 (Frudaiaiunisnann) + 0.050 (Fruan1uil) + 0.055 (Fuyaains)

2AUS18NAN1SIVY

NaaNNNsANEIaNsaasUlamuInaUsTasATeINITIveRas e kUl

9 9

a aa

1. sYuvumsaniudinddnsnasentsandulaiientieo1msTunieg g9y el

'
v o w d 1Y

Hod 1Ay 1eaianiszau 0.05 @anndesiu Tangnimitchaikul (2009) wui1 n1slg3InuenaINae

I J = Y v & a v 1 = Yo v A 1 LY
Wukuunsassdnuarduduluuanuauladnaig wu F"I‘L!lli']ﬁJl@LVIWﬂ‘LJLLG]UiIﬂF"IGﬂx‘]ﬂULWiWS
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