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Abstract

The purposes of this research were (1) to study the demographic factors and
customer behaviors of Houseclub Board Game Café’s consumers, (2) to study the
perception of marketing communication affecting decisions to use Houseclub Board Game
Café and (3) to study the New Marketing Mix (4E’s) factors affecting the decisions to use
Houseclub Board Game Café. This is quantitative research, which data were collected from
400 users of Houseclub Board Game Café in Muang District, Samut Sakhon Province from
January to March 2023. The data were analyzed using Frequency, Percentage, Mean,
Standard Deviation and Multiple linear Regression.

The research results revealed that (1) The Houseclub Board Game Café’s consumers
profiles are mostly female entrepreneurs with bachelor’s degrees. They, mostly
accompanied by friends, visit board game café more than 1 time per 2 weeks, mostly in

the evening estimate 3-4 hours with 100-200-baht spending. (2) the perception of marketing
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communication in personal selling and sales promotion aspects positively affect the
decision to use services in Houseclub Board Game Café with statistical significance at the
0.01 level and (3) the new marketing mix factors in accessibility aspect positively affects
the decision to use services in Houseclub Board Game Café, statistically significant at the
0.01 level. From the results, entrepreneurs should focus on developing marketing
communication; specifically personal selling and sales promotion, and the new marketing

mix; specifically accessibility, which positively affect the decision making to use services.
Keywords : Perception, Marketing Communication, New Marketing Mix, Decision Making
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lngdAnadewiniu 4.34
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elaeniinauee (B = 0.601) uagdunisanasunisvie (B = 0.590) uazdfuusiififianig
Anuduiusiduaviunisdndulad ldusnns laun arunislawan arua1stidniwagnnsg
USEAFUNUS AIUAITAAIANNATY LALATUNITAAIALAENITIANINTTURALAY AuNTLTeuannIS
WeNSEITIASIEYEIETS Enter Regression lawad

Y =8.104 — 0.618x; + 0.601x, + 0.590x3 — 0.351x, — 0.700x; — 0.320x4

[ gl a ¢ [ ¢ ] [
qUsEasAn 3: nan1sdassiingatudadediudssaunisnisaaingduuulnide
nsanduladlduinisvaingudiating
HansAnwiAuAdl wudn fnevnuvasuadlianudidyiutadediudssaunis
nmsna1aguuulndiensdaduladilduinmsedlusedunniign neldnademiiu 4.66 uaziile
#30191801U WU FeeunuuasuauiianudAyiunneuegluseruinnigadvsuiuas
AmanUasy (ANUANAI) danadewiniu 4.88 arunisinlignaiidneeinuensa (113
] = a a v 1 ¢ a1 a v % Y Yy
LHELNINTSAagR) dAadewiiu 4.62 mudsvaunisel daedewiiu 4.59 wagmunisiiidle
i (Mssdrdegfuilam) denafeminiu 4.56 uaziinisdnauladalduinissiu Houseclub Board

Game Cafe Tu gnaiiles Jaminayvsanas sgluszAuinniign (X=4.59)

a ¢ﬂl L% 1 [ 1 U a £ Y a
HUUNTIUN 2 ﬁﬁlﬂﬂﬁ’lﬂﬂi%ﬁ‘&lﬂ/ﬁﬂﬂ’ﬁ@la']ﬂg"dLLUUﬂLﬂﬂJﬁQE\Ia@@ﬂ’ﬁfﬂﬂﬁuSﬁLGU']GLGU‘Uﬁﬂ']‘i

YoeRUILnANIIUTN1331U Houseclub Board Game Café lu dunaiiles Yninaynsanns

HAN1TIATIENOANDLUUUNY

o - Y oo Unstandardized Standardized
nsandulagnly
- o - Coefficients Coefficients t Sig.
Usmwaaﬁguﬂnﬂ
B Std. Error Beta
AR 7.075 0.250 28267  .0000*
fuUsyaunisal -0.079 0.024 -0.148 -3.279 0.001*
srumsitdsldnni 0.239 0.029 0.433 8.364 0.000%
Frudeiitan
4 -0.260 0.046 -0.260 -5.624 0.000*
Lanilasu
Aunsvilignan3an -0.359 0.026 -0.690 -1.3.619  0.000*
2YINUBNHD

R = 0.630 R? = 0.397 Adj R? = 0.391 F-test = 65.055 S.E. = 0.168 Sig = 0.000*

|
o w =

*NlpdrAgnsadfinszau 0.01

msfuimsdeasmemssmauazdadediuiszaumansnaaguuuulnindwatemsfnduladilduinmshuedadu vesanu Al 87



Dusit Thani College Journal Vol.17 No.2 May - August 2023

s

HANTIATIZYINMTaARRENVAM NuIHlAduUsEAVBadutusvan (R) wihiu 0.630

FatadenanunaunsaasunemukUsUTIUYRIUaT R UNSEUIUNSAnduladltus nsveY

2

¥

HUStnANTTUINI5311 Houseclub Board Game Café Tu 81inawiies Janinaynsans (Adjusted

5

R® = 0.391) A1AIIUARIALARDUNINTFIUVBINITNYINTAILAT 0.168 NAFBUAIY F WUTWANUTY

o w a

a1l Ayneada eSunglainyadiudsnensal (X, Xy, Xs, Xo) a@nunsanensalfiaudsinod

o

lpegaidediAgyneadia lnedadediulsraunamnainguuuulnadmasionisanduladnly

UIN13veUsInATlTuUIN131U Houseclub Board Game Café lu §nnaiiles Jsninaynsanns

v o w a

pg1afidudRIsEDIATNSEAU 0.01 97uaU 4 a1 loun sudszaunisal aunsnaelanni fu

9

d aaa

danduuanidey uazaunisvilignAtidnesinuenne WeNarsandiwlsninanis

Y

v
(Y s v a

Anudunusiduuindunisdadulanldusnng danuninuesansenudinds AINAe a1unIs

(%

dWddlennd (B = 0. 433) uazddudsidaaneauduiusiluauiunmsdeduladilduinig

v

oA Arudszaunisal sudsniusanUiou wassunsyiiignanidnesinuensde a1u1sa

Fouaunsnensaiiinsziaeds Enter Regression ldall
Y = 7.075 — 0.148x; + 0.433X, — 0.260x; — 0.690x,

anUs8NaN15IAY

(Y]

s = v v | PN o ¥ a o
naUszasAnl 1 1nNnsAnwAuANYeyadiuyanaveuslaalduIn1ssiu Houseclub
, o =] Y [ ! v ! 1 & a

Board Game Café lu gLnaiilas Jandnaymsanas wuin grevuuuaeunudlngidunands
fiong 21 - 30 U dimsAnwiseauySaa1e3 Ysenauanningsiadiuda/avie d5ielanindn
15,000 UM FeaenRaBIiUNWITIEVDY Ransibrahmanaku (2019) ¥N15ANYIBINGANTTUVDS
anAbunstduImsiuaiuasiay vasanuawl- NanISANYINUIY AuENIUANEIUUARAHAIY
T dumandgeiions21-30 U lusnumsfinwdnlngeglussaunisfinusedivuiyaes

Toguszasadl 2 anmsAnwiduaiteyanissuinsdearsnianisnainvesiuslaanld
USN1351U4Houseclub Board Game Café lu 81tnaides Tandnaynsaias wuin §mnou

wuvgeunulviANE AU STUINITERANTN NN SRAAKULATBEIN1THRA1TVNINTSAAARY

lusgdunniian wagidleNansansieaiy wudn gneukuuasunislviaiudAgluszauuinian

q

v

ANMTUNIUNIT LB A1UNTITVIELASNTNITUVIY ATUAITEIAY1ILAEAISUTEINFUNUS AU
ANSHAIANIATS AIUNISALASUNITVNY BAZAIUNITARIALALNITIANINTTUNLAY ADAARBDINU

4133884 Ransibrahmanaku (2019) in1s@nwisesmgianssuvesgnarlunislyuinisiuaiu

[ [y v Y

aziay vosanuAil nan1sfnwmuingmeunuugeundlinudidgyiunisiunisdeaisnig

o

nsnanegluseauiinian

88 The Perception of Marketing Communications and New Marketing Mix (4E’s) Factors Affecting Decisions to Use the Houseclub Board Game Café Services



NIATIMedendnstl U 17 adun 2 weunguniay - &y 2566

INNIsVAdevANNAgIY WeRiasandulsififiansarnuduiusiduuindunmsdadula

[

Wldusns e mdnveswansenudiuds aellfe aunsuielaenwtdnaueie (B = 0.601) uay

v v 6

aumsauasun1se (B = 0.590) wasdifuusiifrneanuduiusiluauiunsanduladilyd

¢ v [

U3015 lown fuUnISlawan AUNNSIAT1ILaENISUSEIFUNUS AIUNITHAIANIIATI LAZATUY

mManaalaensdInAanssuiiiey Fufnaindgwilunisinudeyaniisseziaindin

[

¢ al = v 1Y LY = [
mQﬂﬁzﬁQﬂ% 3 QqﬂﬂqﬁﬂﬂwqﬂuﬂﬂqﬁﬂﬂEJa']u‘UigaﬂJVl']\iﬂ'ﬁma']@EULL‘U‘UI‘V‘N&INa@]@ﬂ'ﬁ

a a v

#aduladlduinisvesduilanfilduinis§1u Houseclub Board Game Café lu s1Lnoiiiaq
Javdn aunsanns eghsllfoddymeadffiszdu 0.01 Jsaenndosiunuideves Pomchiangpin
(2019) AldAnwANuFuTLs sEnInsdUszaumensnatauuulnaifungAnssunisldusnng
e msve uslaaludaninsyuinanisfAney wudn Uszaunianisaainguwuulng &
Audiusiunginssuguslaatunsdnduladenldusnmsiuemsvesusinaludminsvys
HaN13ANEINUIN Uszauniniseainsusuulmiianudniusiunginssugusiaatunsdadula
Henlduinisiuemis
Flefinrsanduusiififansenuduiusifuuintunisdnauladilduinig fenmin

YOIHANTENUMULUS Aaifie dunmsidrdsldnni (B = 0. 433) uasliduusififianiainuduiug

¢ ¥ o

[ [y U a 1% Y a (% "y A o N v o
Juavudumsenaulanlgusnig lﬂLLﬂ AUUTEAUNTITAU ANUFINUINLANLUAYU LAZAIUNITI

TignA3dneennuende Jufnndaymilunsinudeyainiisseziandni

RIGIVRIE

farausuuzianmsiwaddeluldusslon

1. anuan1sAnwinudadudiuyana 31U Houseclub Board Game Café a1115a1n
nanFdeilutmuangudmnemsnsnaiaiinisliaruddnydududuusn wu ngugnéd

! v o

a & v a U9 v 1 4:4' A4 a o 9
s naugnAduguszneuns wasiinlustutuliwnngudmunedu o wewdiudiugnailu

9 Y

e

nsulusnslnn ey

2. anransAnwuABfungAnssuveslduinig $1u Houseclub Board Game Café
wuganlduinsdnlngtuiious Tasamzlutisnandu msinsdaasulusludulunis
nszdudnuglduing wu msdalusludu Weanlduinns 5 au uawwis 1 au 3efllusluduan

Y o

selutisnaifignédiuauies Wudu

3. RNHaNIINAdeuANNAgIukansliuI Il UsenaunisAITiiANd Ay iunis
Wamnnsaeasmsnsnatn lnglangsunsuelaoninnurieuagnsdLasunng uag
Hadudimvszaumansnainguuuuln Tnslanzsmunaidnfslenni dadududsidfams

puduiusiluvindunisdeduladilduinsvesiuilan

msfuimsdeasmemssmauazdadediuiszaumansnaaguuuulnindwatemsfnduladilduinmshuedadu vesanu Al 89



Dusit Thani College Journal Vol.17 No.2 May - August 2023

o
v v Y o £

Malu3IU Houseclub Board Game Cafeé aslinnudiAgyiuniseusuuagainanseqals

Aanunsaviunisindulanly

<

[

Tindhauneegiadudu Weosnninauiaduyaainsd
U313 waslvimnuddgiunisdaasunisues siuiamsdsasunsdnfalanniielignanlasus
LazanT151U Houseclub Board Game Café 1¢1 1u NM13a519n155U3HIUNY0M9 Online wae

Offline

JarauauuziNaNISIeAS oty

1. ndushegeililunisidenfiiifunsinuiamenduiosdluiuiisinodios fmin
aymsanas Wiy maideesaelumsiinifneideludendeuildn Ineldngusosneilalls
Hungudmneiiy hemdeyaiidarmainaiefiuuniy

2. msAnwiadnvemgAnssunsdadulalduinsvesiuilaaiu Houseclub Board
Game Café iitevhnagmsliguslnaldddniuiiu Houseclub Board Game Café 1 ndsiu uas
vgnpadisiuluauen Weflazaigugnélvilfeseunauluniiuiiuinninb

3. AsANwIgIAe8 uq AdaulndlAsaiugsAadiu Houseclub Board Game Café

NEANIEAINTIATIEEgauds rgouvediants agldhuusuugdldlinsatunnudesnis

Guadﬂfjul,ﬂ'mmsgﬂﬁﬂmr@q%u

References

Berland, M., & Lee, V. R. (2011). Collaborative strategic board games as a site for distributed
computational thinking. International Journal of Game-Based Learning (IJGBL),
1(2), 65-81.

Chaiyarat, M. (2020). Consumer Behavior during COVID-19 Situation in Bangkok. Rarmnkhamhaeng
University. https://mmm.ru.ac.th/MMM/IS/vlt15-1/6114993677.pdf

DoHome, D. (2021, July 8). Trends in Cafes for 2021. DoHome Public Company Limited.
https://www.dohome.co.th/th/dohome-guides/trend-cafe-2021

Engel, Blackwell, & Miniard. (1993). Consumer behavior (6th ed.). Orlando: The Dryden Press, p. 5.

Khamprathom, T. (2021, August 19). "Board games" - A new emerging business trend that
is growing rapidly. https://www.komchadluek.net/news/kom-kid/204681

Pitchayasathien, C. (2016). The Perception of Marketing Communications and Marketing Mix
Factors Affecting to Mitte Syrup Purchasing Decision of People in the Bangkok Area
and Perimeters. [Thematic paper, Mahidol University]. CMMU Digital Archive.
https://archive.cm.mahidol.ac.th/handle/123456789/1874

90 The Perception of Marketing Communications and New Marketing Mix (4E’s) Factors Affecting Decisions to Use the Houseclub Board Game Café Services



NIATIMedendnstl U 17 adun 2 weunguniay - &y 2566

Pomchiangpin, S. (2019). Relationship of the Marketing Mix and Behaviors of Restaurant
Consumers in Rachaburi Province. [Thesis, Silpakorn University]. Silpakorn
University Repository: SURE. http://www.sure.su.ac.th/xmlui/handle/
123456789/25581

Ransibrahmanaku, A. (2019). Customer Behavior in Using Services at Lanlalen Board Game
Café. Bangkok: Ramkhamhaeng University https://mmm.ru.ac.th/MMM/IS/twin-
6/5ec2/6014154048.pdf

Retalis. S. (2008); Creating Adaptive e-Learning Board Games for School Settings Using the
ELG Environment. Journal of Universal Computer Science. 14(17). 2897-2908.

Teerasorn, S. (2019). Marketing communication (5™ ed.). Bangkok: Chulalongkorn University
Press. (In Thai)

Tighe, D. (2022, January 14). Global Board Games Market Value 2017-2023. Statista.

https://www.statista.com/statistics/829285/¢lobal-board-games-market-value/

Pachara Charoenthong

Master of Business Administration Program, Dusit Thani College

Suphicha Booranavitayapom

Ph.D. (Management), National Institute of Development Administration,

Lecturer, Dusit Thani College

msfuimsdeasmemssmauazdadediuiszaumansnaaguuuulnindwatemsfnduladilduinmshuedadu vesanu Al 91



