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Abstract

The objectives of this research are 1) to investigate the amount of banana flour
mixed with coconut flour in gluten-free cookie recipes, 2) to investigate the appropriate
isomalt content as a sugar substitute in cookies made from coconut flour and banana flour,
and 3) to investigate the nutritional value of cookies made from coconut flour and banana
flour. Evaluated based on preference testing by sensory panelist. The study found that a
proportion of 20% banana flour is suitable to replace coconut flour in coconut flour cookie
recipes to improve the texture (aftertaste) of the cookies and make them easier to eat. The
use of isomalt as a 20% sugar substitute is suitable for cookies made with coconut flour
mixed with banana flour. Coconut flour cookies with banana flour using isomalt in larger

amounts as a sugar substitute cause the dough of the cookies to be weaker, the size of the
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pieces to be wider and thinner, and the color to be lighter. The color values L* (lightness)
65.86+1.42 a* (red) 9.47 + 0.87 and b* (yellow) 24.83+0.50. The water activity value (Aw)
was 0.28, which tends to decrease compared to sugar-based recipes of 0.35. The nutritional
value of cookies made from coconut flour mixed with banana flour and using isomalt as a
substitute for 20% sugar provides a total energy of 5.58 kcal/g. The ash content was 2.72%,
fat content was 38.18%, moisture content was 2.96%, protein content was 6.65%, and
carbohydrate content was 49.49%, which has a similar nutritional value to the basic

coconut flour cookies.
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Abstract

This research aims to develop of semi-instant flour mixes for steamed cassava cake.
This study was conducted to study the optimum ratio of water content in instant flour
mixes for making steamed cassava cake and analyze physical, chemical and microbial
quality and study consumer acceptance. In this experiment, the amount of water added in
the finished starch products was studied to 40 45 and 50%. It was found that the instant

mixed starch formula for steamed cassava cake was based on the 50% water content for
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reconstitution, giving the highest acceptance scores on appearance, color, taste, aroma,
texture, and overall acceptability when compared to use of water content of 40 and 45%,
respectively. The average score in terms of taste, aroma, texture and overall liking was
second only to standard steamed cassava cake. Which is equal to 7.10+1.20 7.06+1.24
7.06+1.33 and 7.12+1.14 respectively. The results of the study on the quality of steamed
cassava cake using 50% water content for recovery, chemical quality, showed that moisture
content, protein, fat, fiber, ash and carbohydrate content were 50.05+0.16 1.67+0.11
7.39+0.08 0.69+. 0.08, 0.91+0.06, and 39.30+0.34 respectively. The microbial quality total
bacteria, yeast and mold were not exceed the standard of the Thai Community Product

Standard, Thai dessert (MorChor. 1/2009).
Keywords : Semi-Instant Flour, Steamed Cassava Cake, Thai Desert

UNANED

nOUITAIALIN

9

A ~ [y Y a o = v ! a Y A = o <
V]LTJUVIEJ@EJ?U%@QP\JJU?IQ?] ImammsmmamﬂmuﬂsmmmmmmzaﬂuuﬂqmammmL'ﬁﬁ]gﬂ

[

uTeil aawInandaIiLlmauf @S agud msuruniudendats

dmduyhouusiudsndsds wagvhnislinsediamnimnisnienm wedl uagqAunis v
nsAnwinisgausuveuslan msnanosnssivhnmsAny ST e i lundn S
udawaufsdsagy 3 sedu Ae Fovaz 40 45 uaz 50 WUl gasudanaud sduiagudvsy
yuusfudUsvdsdeilduinanihdesay 50 lunsdud Iasuuunisseusududnuussing
& sav nausa eduda woraureulnssiugean WaiSeudsuiunslivsinauihdesas 40
wa 45 sy Taefazuuuadedusand nausa ieduda wararmeulnesiusesannain
yussudUenastagnsnnsgudedidiidy 7.10£1.20 7.06£1.24 7.06+1.33 Wag 7.12+1.14
PIUEIFY mansAnwIAuAINTBsTLTudzudadafinsldusinaidesas 50 Tun1sfudh
A waduad wudn fusinuenutu Wi leifu @ele 16 wazanslulawmse ey
50.05+0.16 1.67+0.11 7.39+0.08 0.69+0.08 0.91+0.06 kag 39.30+0.34 ANUAIHU a"m@mmw

MIURAUNSE laln USinawuailierianun Bad uwaziesn dreglunaeiunsgiundn s

By 1309 vusllng (UK.1/2552)

o [} a [y 3 =% o @ LY (Y
ANE1Ag : wammwﬂmammmmgﬂ YUNUUAUL NS SU‘Llll‘l‘VlEJ

v

18 Development of Semi-Instant Flour Mixes Product for Steamed Cassava Cake



NIATIMeSendnsiE U 17 aduin 1 iweuunsiag - Wwgu 2566

uniin

Uszinalnedimsmnzugniiudzndaiiensdseenlaganiuyadiannnii 80,000 &1u
mmﬁfuﬁguwiﬂ W.A. 2558 Wuduun (Department of International Trade Promotion, Ministry
of Commerce, THAILAND, 2021) Tut w.a. 2564 ﬁmaNémﬁuﬁmwé’qﬁﬁwmsmwzﬂqﬂLLﬁaL‘hLﬁﬁﬂ
dsvuumodsn 35 dudu Jafiutu 7 duaind we. 2563 Fefinandn 28 drudy (Office of
Agricultural Economics, 2021) ﬁqﬁﬁuﬁwﬂwé’qLﬂwﬁﬂuﬁmmwﬁﬁaﬁwLEuﬁé’wﬁigsuawwmﬁ
Inglasiinisdeenndndusiandudivsndndududu 1 veslan gar1nin 1 wauduum
(Villager technology, 2022) fin1sAani1saiinanavinssudiudevaslul w.a. 2565- w.6. 2567
szduualdudulady amanudesnisldlugaamnssuislulssna wazaaindseonii
Anufeansiudsndniuundu Suduendadufivfidusunaudags (Carbohydrate-rich
crops) @110 luldUseleasdly 4 drundn Ae 1) Food @msdmsuuywe 2) Feed
o psdnd 3) Fuel YngAvlunisndneniueauioldifundsudanin waz 4) Factory
ANARAAIVINTTU 811 LOANDERE NIANLUTY LATBIYIMY 81 NTEAy uaziadl Sl 1Dudy
(Chaiwat, 2021)

o

Tudendanugnludsewmelnedvateiug windudendenvagdonisuilan lawa
v & v A & o e A d' o i o eda & ]
Wugvunit Faduiugnudesivgnuiunlulssinalng dnvazinuvesiugilae Weaniiuge
W eUa8 LRNIEdINTUUINIYI0IMITHAZ VUL 1AgN1TA N U9 819 10 ou w3 oVt unen
Judilgndanugiiinsalalaslosialuiie (Ussuiu 12 Gadnsusenlansy) dauanig
Tnvunsiaedudiuzvas 100 nsu aglinaseu 137 Alaumaes TAlUsAY 0.8 nsu lusiu 0.2 N5
whaldeu 33 Jadnsu Weawesa 10 fadnsu wan 0.6 Sadniu endu 0.79 Sadniu lslunaniu
0.24 fadn3u kazIn1du® 60 n3U Uinnajar, 2009)

3 Aa o oA 3 o )~ o adaw
unlngilurunndidiunanan fe uls Winna wazuzniia lasfinssuiunsitianou
] = a o a d' Yy a ) o

830y Fany nduvenriuuusenu ddwdsenauimlaluvissduuasaugania vududends
Junillusunlnedszianis sunlneyssianis wneds vwuildledrfeuilianingldniats
Fuasldurdulviinenuazduuwineuuy loudenidzassusuuuvinlivuuan (Chollada &
Rattanaporn, 2014) in1suslanvuulneiud wlunainuaisleonta LW esaniginania
Nuddyrselonaiiawliosainvuulnedinssaismsvimsdnwseuingiune § Ngeendudeu
Tdanuu uwidagduvuulngawisameladteunndu (Kasidit, 2017) dawaliguslaaidnuay
AuAEuTUNlneINYY

(%
LY Va v = o

Aaiu TR dluunAnieiundnduivudneNndnandudUsnaslagvinlivuusy

LY

dvgndseglugluvunlmauisdniaguiiannsarilaing Maaliuuminezdugatagiuingau

q

msiansdadusiulwanisdsogudmivruniudzndsls 19



Dusit Thani College Journal Vol.17 No.1 January - April 2023

l3inegrassulifinaifunssdsenevenmsuievuuunnin saudadunsifiuyaailiiu

%

TudendanazeydneatIFeinusssunssulsmuvuaLulne

L

3
nnUsvasn
1. Wefnwdnsduuinnaiunyanlustawanisdnsagudmsuiauudud s nas

o A A @ [N
uamﬂumamwmauﬂm

a

2. Wiafn®IAA NN 1Al kazaunsdvesruniudiUenaadeinudndue
wisnaunsdsagy
3. iemwnandaiudawanisdniagudmsuivuniiudsndsiendunisousuves

AUslan

YDULIANISIY

1. YBULAIIL L BT YINN1SANEIDRSIauNNzanvesUs Ui uastuTuwtlanay

|
= o < o [y o

A9AILSATUEN NS UN

Y

Wwunsiudendails 3 sedu Ae Jeuag 40 45 uay 50 Wiguiiguiugns

=

NugIU wazAnwiaunImnenIenIn lwn Ysunandase (a,) wagdnmnd (LY, a*, b*) Aan

= ¥ ! dy 14 U = 4 a a 6 b4 1 a
maadl lawn Anudu i ludu WWsiu wazanslulawsn aaninmeinugdunsd lown Ysum

1%
Y

AUNIINUR USunaudiad uags

2. 9ULARIUNG UUTEYINT VIIN1TNAdUANAINNIIUTEAMFUN ANy Nadeu
maUszamdndanlisiunsfnduuiiauduiasfunisuslanvussiudUsndails Tnefiinasi
msfniteraiasgFuniside (nclusion criteria) il 1umamsuazndgguammd Torgdous

9

18-60 U N8ULULUITINAITIVY 91UIU 50 AL

20 Development of Semi-Instant Flour Mixes Product for Steamed Cassava Cake



NIATIMeSendns1E U 17 adun 1 iweuunsiag - Wwigu 2566

NSDULUIAA

gasvuusiudymas

Hansgu

\ 4

W UAI UL NI
Yanuaen waimu
2 &
WU UIUIRAINU
A9XENIXTAUN
WINAU 2x4x0.5

LUBILUAT

ANWORTIAIUNL AT AL
f9Usuaiiuasly

Tuutawanisdniogy

o

ANWSUMVUNLY

(% N

AUenaaile 3 S¥eu Ae

Saway 40 45 way 50

v

UL LA NAI9Y
ausauNgumni 70
=
NGRIEBIGEG
AUNTENINUA U LA
a0 a 901 a
1AUTUUUNRETY

(a,) $1n31 0.60

NAGBUALUNINNN

Uszamduna

=% o &
unnkdaaufsdnsagy

[

AUV VUL UF UL NAIT N

Huslaalinisgausugegn

A

\ 4

Y UANULARIDULIAIN

Taludulvazdonunan

o/ -4

PYTUAN

CY

CYCY o v A

=

FIIUNUSIT

q

3

MINUa UL ARENISY (starch)

> U1 UMIEATLATY

ToULT9YUN 80 LU

AnwIAMAINNGAT ket
ANINVRRUNTEVDY

YuuTUE UL NAILa

]

[

wiasTuduznae vuneds wianlaansudlsuna

° = Y] aAv vaa & o
u’]ll']‘UWVﬁ@I@J aﬂ@m%ﬁﬂa\‘iuﬂ\‘w}l@ﬂamn LUBLUYU

a [y '3 =% o &
AR lanaunaduiagy

ANSUYINVUNT LA UL AR 9T

v cag v oo = v
Uﬁﬂlﬁﬁﬂqﬂqiﬂﬂﬂq‘lﬂuﬂ N

fudUsnas wuneds fviedanidadidnvazdulivuvuindgn daudsznavddglu

¥ '
a A =

UFVUT FINAaInFLLIl o9

TUNITOULAWNDANANUTY 91NUU

wlanaufadniagy mneds wliinunssuisnmsudssuniolignundnuds dinnas

[

U39UsEN0Ue M IUToTUY

fuingAuuaziA3eal ey Wedsiuusemu Wsawsdluiiunssuisae 9 wagldandu o lunis

msiansdadusiulwanisdsogudmivruniudzndsls

21




Dusit Thani College Journal Vol.17 No.1 January - April 2023

yuniiudUendatls nuneds vunildiudUsndaganselaliaziden nauduiinna uay
wnde anduihldatadanegnazddmdes wazsiduudela o Adibidu daduiu 9 agniy

UEN3NIYA

ATINUNIUITIUNIIU
fiud1end (Tapioca %30 Cassava) \ufivydanisiivasaueinistilusindaegly
m3vna Euphorbiaceae 44 83M81A1dn3 31 Manihot esculenta Crantz &l d nwaugsd wlai

a

YUIAEN UgnNine NuUMIueonuLiauas aunsaiasyiulalaflufun danugauauysels

[
Y a CY o

Tinandnss Uszmalnedugndniudevdsiddgyuedlan Tnefiuifiinsugnifudznds
wndign Ao MangTusenideaviesesasn Ae Manans uazniAwile amdRy Sudiuznds
anunsathurldusslemdldnnaiuia han Tu §1du wansdn deutunuilnaiduemns esann
Huunasnslulsiseiiddguesnuuadn’ uazinnudssuidundadusiannsiudvends leun
Shuidu (Tapioca chips) sfudaudin (Tapioca pellets) uazudlasfud1Uznds (Tapioca starch) dield
\utngivdmiunswdslugaainnssusng 9 (Department of Science Service, 2018)

fudgndadufiviiivazanenslifsnluguvesds mamannsalumsaiauazazas
wilsfisnasuansnedulufuegfuiug orgniafiuie wagusinashulu Tnevluisiudidends
fiflony 12 (fou sasfudendsanusenaulude ihiesas 60.21-75.32 amsluleinsniosas
30-35 TWsAufeway 1-2 UTnamssimuazrinfiudoudee dsazdundslumuiug aouil uay
anmzuandon (Patchara, 2007) uenaniluisudevdsandaiflelnsiulesludluuiunsd
unsinaifuly faud 2.85 fs 39.27 fadnsusoRlantuvesiaiuan dslalnauiidusunedeny
uazdnd wirzgnvianeilegnanuieu 19y MIRINIAR NNSIET LATNSHN

Sudlsnadsinmuneaanisuslan laun Wugviiund dnvueiuvesiugife wean

9

) o

fume Lgume mngdmduimnhemsuazaun Tagnsdu 94 69 1Weou udevintunen
fuidendsiugdinaalelnsloendalusiasi (Ussana 12 SadnfudeAlansa) faaa1nis
Laguinslaedudends 100 n3u aglvngsau 137 Alawpae3 Tilushu 0.8 nsu lasiu 0.2 N3y
weadey 33 Nadnsu Weanesa 10 Tadnsu widn 0.6 Tadnsu Inendiu 0.79 Tadnsu lsluraiiu
0.24 fadn3u wazIndlud 60 n3u (Jinnajar, 2009)

yunsudUzndsils (Steamed Cassava Cake) Wurualng ldimgAuansiudznday
violalazifon naufuiima wazinde andudildondamedniedidindes wanduuddla «
felilidu dadutu 9 aanduuendnnga viola ddnvurla Andesua Wedudamisayy

5a@%17U (Obcheuy, 2019)

22 Development of Semi-Instant Flour Mixes Product for Steamed Cassava Cake



NIATIMeSendnsiE U 17 aduin 1 iweuunsiag - Wwgu 2566

AN HUIIUNRY
1. n1sumseundasiuaUsras

v o o

PisiudUzngs lWanswinauasaaiienndnasanysnasn YaniUasnaunua a1nty

v
a i

P lUuRududuaunnaaundng x 812 x 1U0 WY 2 x 4 x 0.5 LEURIAT 2195 89UUATLATS
wdrihluovanfeusiodsuaudou (Electrolux IPX5, Sweden) igunad 70 ssawaldod
sUauNTEsudUzndadiaUsunaninsase (a,) #1137 0.60 ntuthsudsndseuusisi le
TudulWaziBeaudrtunseusensunsssountarwin 80 we vintstudsndsiilaluiinses
AN NABATN Tdun USunanidass (ay) PBITERR a,, meter (Fujian WA-160A, China) kag
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A13197 1 gasiannrdndariulmaundisagudmsurhuuntuduendais

el gmﬁugﬂu gasil 1 gashl 2 gastl 3
USunaui USunauh USunaui
fowaz 40 Soway 45 fowaz 50
Hudruzuasan (nFu) 500 - - -
udetiudUznds (nFu) - 230 230 230
dlan (addns) - 400 450 500
dhmanse (n5) 300 138 138 138
udavneneson (N$u) 60 28 28 28
UgNI1IUNYA (nFN) 150 - - -
ULNF1IDULAS (5U) - 70 70 70
nyitdn (Nadans) 160 - - -
neing (NF) - 74 74 74
wnaetu (N5) 0.5 1 1 1

a

3. M3fnwAMAWNAT wazAuvsdvasvuadudUsrasilaanudndaeiulanannaiagy
gasnlasuniseeusuinniignainnisnaaedluden 2 lWisieiauninmandl lawn
AU U (AOAC, 2016) 111 (AOAC, 2016) lusiu (AOAC, 2016) TUs@iu (AOAC, 2016) uag

A15lulawmsn (Method of Analysis for Nutrition Labelling, 1993) Aaun nvnn9a1ugauvse loun

=

U'%mmagéumsﬁﬁgwm (BAM, 2001) hazUSunadanuazrs (AOAC, 2016)

4. NM3IATENTaYaNINEa
ihdoyananisiinseigauamAenisussiunismaasududi leundiasgsinieaia

(Analysis of variance) AMULKHUNITNAFBILUYU Randomized Complete Block Design (RCBD)

7 syauaudedudesar 95 Wisuiauanadelagld3s Duncan’s New Multiple Range Test

(DMRT) wagnAndsuazaiulenuuansgiu Inszinanielusunsudnsagumeadn SPSs

NAN1338UaLaNUTIEHE
1. wan1sAnwIRanInvaIndiudiuznds

i ethifudvzndaniiwudud uddeuanfeu vnisevuislasldoungd 70
perwaldoa wulrldszezinanlunisouuszunn 6 9alus vldusuaisasy (o)

030 UdAUENa1ana91A 0.943+0.012 11189 0.440+0.008 919l iud1AYNI9adaA (p<0.05)
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9IS auLarliliAnUdanudetusuuen (Wilai, 2000)

%

A1519% 2 AN NeA NUeiudUsndwiu dudrusndteunns uaguduiudenda

AMATNNNINIBATN dudrzvasny dudrusndeaunia wladiudruznas

Usinaiidase (a,) 0.943+0.012° 0.440+0.008" 0.447+0.25°

AN L 87.82+0.67° 82.49+1.09° 92.95+0.56°
a* 0.17+0.16° 0.31+0.04° 0.90+0.12°
b* 8.47+0.73° 11.30+0.77° 10.72+1.68%

e« AdnwIndaiulukuIuey vaneds danuwanssiuegslitedAynieada (p<0.05)

dlathiudvsudsiinauniseuniaudrluduldasiBon dunsseussnsunsesounds
YU 60 Wg Ui 1audaudgndad Idluiesgdamunimmianienin wuindnway
vowduTudizndsidnvasdunazden $8v detlutaed Taud aauaing (%) Ampau
Wuduad (@%) wazAanuidudimdes (0% windu 92.95+0.56 0.90+0.12 way 10.72+1.68
auaey wlaudUsndaiEnunsunuwdanuin manuaing () Suuiltududuiieseuion
fusiudsndreuuiauuiduiu Tnefianannuadng (L) it uann 82.49+1.09 1y 92.95+0.56
withdumszimsuasudsndseuuisliiduudadunsansuinvossiaudslagmena vivlsle
o efi fourndnas a'qwam’aﬂmamﬂ’ﬁmimzL?]mmsuauﬁml,ﬂuﬁ'mﬁu (Sunandha and

Thanawit, 2013) Y8 IAAIANNEIIUBILTITUAN UL A998 ANUEI1UINNINTUAN UL NA

v I~ Qy
DULLMAILLUULTUTU

2. wamsAnudasdauUiuashivangaulunsanudsdmiurivuuiudUendsdeidui
gausuvasuilng

INHANISTUANA YNNI YD sILLSTUT 4 gas wandlun1sad 3 nudinmunin
yadud Aewaing (L) wasrranadudivies (0%) vesmuniudsndsiegnaiugruiiados

1Y

ninvundudUeraailans 3 gns egraiidedrdynneadia (p<0.05)
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A1519% 3 AUAMNNNEANYBVUNTUFUEnaatlans 4 ans

Qmmw gmsmmg'm Qﬁliﬁ 1 Qﬂiﬁ 2 Qﬁi‘ﬁ 3
USunaui USunauin USunauin
fouaz 40 fovaz 45 fovaz 50
AUATANINNIPATN
ANg L* 41.11+1.63 56.29+0.32° 57.25+1.04° 57.81+0.27°
a* -1.36+0.29° -0.38+0.09° -0.48+0.15" -0.67+0.03"
b* 1.53+0.27¢ 4.75+0.22° 5.67+0.35° 4.72+0.10°

Y

Y

e« fdnwsndsiulukuey vaneds danuwansnsiuegielidedidgynisada (p<0.05)

[V 7
v A

failifosnnnssviunshouuiudUsvdsdsnnutisanisdnsaguidu Wefing
wanuts WandaAnnisgeduin luanavesindluduiunylensendavesduanaveadauts
dsmalfidoutiufnnisnesda farenutundafindu Snifsanudouainnisdadaelethon
gamnd 100 ssrneaidoa iuanudouiisudadaeun (moist heat) vinlianguinans
waAluetu (gelatinization) lwuusiud Usnasgn (Sunandha and Thanawit, 2013) J9dra
serdvosvuniildndnlaeldudeilidninuadng (19 warAnnududivies (0% ganin
yusfudUgndsdsgnsuinsgiu nsfilesudiUsndsanddndos iAnandfAsenuaanda
(maillard reaction) Faidunaunainluiaiudsndailusiu wazanilulawmsniussddsznou

aaa a

muaiiiduasuliiinufiseinisieduiniasuulieideioulesl (non enzymatic browning

¥ b4

reaction) Tusgninanisiianuseuraevinisiianuseunigisnists U§Asenisiiaduinia

et usyrinainasitdnunsnesiilunseasusenovlulasiaudu q lnedinnusouduiise
a = ¥ U

0381 nailaanuisendanarviliiiaduazndusanne 4 Aa9u (Villiere et al,, 2015)
3

=

aenAd e UI1UT T804 Jadeniphat and Chakkrawut (2019) 7 staunldydasulnenisld

A

PAIULNAI WUIRANSUNLA1E WS (@%) AnaU TAgIAIYINAU -4.36 D4 -3.75 YILEAII160814
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fdndnlndandided Inendndudildydaiuandudivzndegluandivies udvinaiuanla
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A1519% 4 AaunmeUsrandulavevundudUzraellang 4 gns

AMAN gmﬁugﬂu gmﬁ 1 Qmﬁ 2 gmﬁ 3
Usuauth Usuauth Usuauth
fovaz 40 fouay 45 fauaz 50
AMNINNIU T M UNE
anwalrUIng 8.16+0.87° 7.22+0.93 7.02+1.29° 7.00+1.29°
q 7.80+1.39° 7.14+1.20° 7.08+1.26° 7.04+1.19°
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ANTOULALTIN 8.42+0.78° 6.98+1.06" 6.66+1.29° 7.12+1.14°

v o

e« Adnwsndaiulukuiuew e danuwanssiuegelideddynisada (p<0.05)
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el uaganuveulayTIuWNAY 8.16+0.87 7.80+1.39 8.34+0.82 7.94+1.04 8.06+1.06 Uag
8.42+0.78 MUAWU
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sesasnnuiudWevdsisgnaunsgiulaefianyindu 7.10+1.20 7.06+1.24 7.06+1.33
way 7.12+1.14 ausiu wunddnvazla findosuia Wedudamdsiyy uagsaniny
Faaonadesifuauideves Suttida et al, (2011) fidnwiusninansiudzvds Afinmaass
fanmunmnad odudadieiad e Texture Analyzer usiiAlddaruududoindy Wadl

WaannanwantiuduendalioarusenauradleaImnsaavinlisenInan1TauaILTaf NLAUAINLTY
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= 1Y
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3. nan1sAnwIRuAmMmIaLAl uazgdiunIdvesvuniudiusvd sl sanndndaeiud ey
AediFagy

HANTTIATIEAUAINTNGAL ﬂaﬂﬂumﬁuﬁﬂﬂzﬁﬁﬂﬁﬂmﬂLLﬂQNﬁNﬁQﬁ’]L%%EUQMEﬁ 3 LA
Tuans9t 5 wuinilendosazauty TUsiu Tusiu @Bele 181 wazansTulawnsm Wiy 50.05+0.16
1.67+0.11 7.39+0.08 0.69+0.08 0.91+0.06 uaz 39.30+0.34 AuaNU FaiiArAudy 1ole

winnIuNiudenasiliagasiiugiu unndafiuegeiidedidaynieads (p<0.05) TUsunalui

]

wazanslulawmsntosnitansiiugiu drudsinalusiu wasiinldfimiuuansnsiuegnedidedday

1988 (p>0.05) Nl AT T uYoIUTuI loo1mshastd 1UeNIINITAIHAN DA UNTNVDS
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YUUKE Fedanasioguan 1HenleomIsHUNUIMNARDAYNIN FIaannfadiuIuITeUD
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Jadeniphat wag Charkkrawut (2019). fidnwin1shddudlgnduievauninduaildydasy

oA a o o v a & XY | Y ¢ a & Y a
‘W‘U'J']Lll@ﬂﬁﬂ’]mﬂuaqﬂg‘waﬂL‘WlISUUﬁ\‘imfﬂfwmjaﬁWﬁlﬁﬂﬁﬂimﬂﬂﬁqmsﬁu L8 I‘Uﬁﬁ]u LLﬁ%IEJE)TVI']ﬁ

Y

o w

Fiutusgnafitedndny (<0.05) deifleuiuldydaiusognsniua Toonstiunumilddegunm
wazuonandvimnamesansTulamsafinulufuduendadmuudeiunsdes Tnevluutls
Frumsgesfinvluiudendefiuiinaiesay 6.06-2.05 (Abioye et al, 2017) Failnnanda
\Bsguawdidananiuaywd Teemnsuazudsinunsgesazhigngeduiivinansemizemsuay

anldan azrulumvildvgieiduemslitugdunsdinlulefnlnesssuyd

=

M15197 5 AMAMNNUAT LEZAMAINTINGYAUNIIVR I UNTUF UL MANTS

3

AN gnTugIU gnsh 3

YSuauindesaz 50

AMININNINLAY

Aty (Gevaz) 42.46+0.05 50.05+0.16
1Ushu (Souaz)™ 1.47+0.03 1.67+0.11
Loty Sovaz) 8.37+0.03° 7.39+0.08"
elo (Sevay) 0.3120.01° 0.69+0.08
101 (Sovay)™ 0.75+0.00 0.91+0.06
Aslulansn (Govaz) 46.65+0.12° 39.30+0.34°
AMNTNNINYEUNTY

Total Plate Count (cfu/e) <10 <10
Yeasts and Molds (cfu/g) <10 <10

o w

Mo : mdnwinssiulubwIney vanea danuuansniuegeilitudAynie@da (p<0.05)

o

o (%

ns e ludanuuanasiueg1edidedAynieana (p>0.05)
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ansuusudsndstegnsi 3 Anslisemduresiinuihiesar 50 TumsAuiues
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uay 7.12+1.14 guany
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Abstract

The purposes of this research were to analyze the potential of community-based
tourism management and develop the management of experiential activities in tourist
attractions to preserve and pass down the community's way of life at Ban Thung Man Neua
community, Ban Pao Subdistrict, Mueang District, Lampang Province. It is a participatory
action research study that chose a particular demographic group, which consists of 80
community leaders and professional members. In-depth interviews, observation, and types
of experience activity evaluation at tourist destinations were used to gather the data. The
findings of the research are as follows:

The community-based tourism management of Ban Thung Man Neua community,
located in Ban Pao Subdistrict, Mueang District, Lampang Province presently found that the
community has sufficient potential and is ready to develop experiential activities in tourist
sites to conserve and continue the community way of life according to the 6A's. It is as
follows: Attraction refers to historical and cultural sites including experiential tourist sites
as a hub for local residents' wisdom-gathering; Accessibility refers to the community with
the accessible roads connecting from the main and secondary routes within the
community. Routes are marked with signs that make it simple for automobiles and buses
to enter and exit. Each tourist destination has a gathering place where visitors and tour
tram services can congregate to see and participate in activities. By "activity," we mean
locally organized tourism activities like storytelling about local legends, making crispy rice
(Khao Taen) using an ancient technique, etc., indigo dyeing activities, ceramic doll making
activity, weaving and banana leaf activity, cooking local food activity, cycling activity to visit
community way of life, activities to welcome tourists with Khantoke dinner and Bai Sri Su
Kwan Folk music and applied dance; Accommodation refers to the community with
standard homestay accommodations, as well as regional cuisine and healthful beverages,
are all included in the community's lodgings. The community's residents also offer
welcoming and secure services. A basic utility system, security system, and local medical
institution are examples of amenities that are provided to the community; Ancillary services
describe a community that has organized a committee for a tourism-based community,
divided up the work, and created guidelines for roles and behavior. Additionally, the

community works to organize and oversee tourism-related activities, beginning with
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command, conservation and continuation activities, control, assessment, and establish
community ways, including creating a network to link different activities in tourist sites.
Regarding the management of experiential activities in tourist sites, it draws
visitors to the Ban Thung Man Neua community, for instance, by creating tourist route maps
within the community, creating tourist meeting places and managing tour trams in tourist
sites, managing homestay accommodation standards and providing local traditional food
services, managing experiential activity sites within the community, and tour guide
expertise. Significantly, it also handles the administration of the safety of tourists' lives and
property. It also creates an income structure and distributes rewards. Importantly, the
visitors have acknowledged and concurred that experiential activities can foster creativity

and awareness that merit being kept and passed down to future generations.

Keywords:  Community-Based Tourism, Experiential Tourism, Preservation and

Inheritance.
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Abstract

The purpose of this research was to study the factors influencing Cultural region
branding for three southern border provinces: (Pattani - Yala — Narathiwat). The participation of
this investigation 264 participants was used by the stratified sampling method. The statistics
used in the data analysis were frequency, percentage, mean, and standard deviation, and
multiple regression analysis. The results showed that the factor of creative economy, industrial
economy, and cultural industry generated a positive impact towards cultural region branding

for three southern border provinces: (Pattani - Yala — Narathiwat) significantly.
Keywords: Cultural region branding; 3 southermn border provinces; Pattani - Yala -Narathiwat
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Abstract

Throughout the decades, Thailand relies on its national identity as part of distinctive
selling points. Thainess has been regarded as marketing campaigns to foster Thai tourism
and enhance guest experience. The purposes of this study were 1) to examine the
components of Thainess from the perspectives of Five-Star hotel guests, and 2) to
investigate the uniqueness of Thainess in Five-star hotels. Data were obtained from a
qualitative approach by conducting semi-structured interviews with five hoteliers and
utilizing netnography for collecting ninety-five (guest) reviews from the three chosen hotels
that have Thainess-related awards or incorporated Thainess in their properties. Results of
the study revealed that all four dimensions of Thainess: Mannerism, Atmosphere, Cuisine,
and Culture are crucial parts of the compositional patterns of Thainess in Five-Star hotels.
The mannerism of service providers, from both guests’ and hoteliers’ perspectives, is the

most powerful factor in conveying Thainess and strongly influences guests’ impressions.

Keywords: Thainess, Five-Star hotel, Guest Perception, Service Quality
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Introduction

Tourists travel to experience the authenticity, cultural differences, and uniqueness of
destinations; hence, many countries, including Thailand, utilize their national identity as
part of their distinctive selling points. Thailand relies on its national identity, Thainess,
to entice visitors in addition to its natural landscape (Kongpolphrom, 2018). Throughout the
decades, tourism has long been regarded as a major economic contributor in Thailand,
and several strategies with various marketing campaigns have incorporated Thainess
to foster Thai tourism and enhance guest experience. The Thai have an unrivaled
service-minded nature, and their hospitality has been regarded as a world-class and
personalized service that contributes to better experience and contentment (Suksutdhi and
Boonyanmethaporn, 2022). Likewise, providing exceptional service experience for guests is
the prime objective of the hospitality industry (Jarvi et al., 2020), especially in a fast-
changing scene of tourism. Visa Global Travel Intentions Study ranked Thailand as the fourth
most chosen post-pandemic destination, seeing over thirty-five million tourists per year
(TAT Newsroom, 2022; Thailand Tourism Statistics, n.d.).

The definition of Thainess has been regarded as an ambiguous concept and is a society-
driven perception based on any values, making it difficult to conceptualize (Suksutdhi and
Boonyanmethaporn, 2022). The strong emphasis on behavior, especially personalities
reflecting Thainess, is remarked as Thainess-defining characteristics such as attentiveness,
sincerity, and friendliness (Fakfare et al.,, 2019; Suksutdhi and Boonyanmethaporn, 2022;
Tan et al,, 2014). While Najpinij (2012) and Nangklaphivat (2017) pointed out other elements
of Thainess including Thai art atmosphere, architecture, and culinary practice. From
previous research, Thainess has been adopted in the hotel operation both tangible and
intangible services thus applying Thainess in Hotel can create significant brand image to the
consumers’ valuations and can even empower consumers to discern between
establishments within the same star rating (Strtict et al., 2019). However, on the hospitality
side, studies have shown that Thainess is generally a matter of several dimensions
combined. Existing studies have mainly focused on the service providers’ aspect of how
Thainess is portrayed, without considering how it is viewed by guests. To fill in the gap, this
research aims to identify the components of hotel Thainess from both parties, specifically

from five-star hotels that had Thainess-related awards or incorporated Thainess in their
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properties. To accomplish these objectives, the study utilizes a qualitative research method
to collect data by conducting semi-structure interviews and netnography for in-depth
understanding about Thainess from the perspectives of hotel guests and hoteliers. The
findings can validate the potential of utilized elements of Thainess as a selling point

strategy and marketing tool in the national and global hospitality industry.

Objectives
1. To examine the components of Thainess from views of hotel guests

2. To investigate the uniqueness of Thainess in Five-star hotels

Literature Review
Brand Identity

Brand identity comes from within a company, and how consumers see it is
determined by what their products and services are, how they are offered, and if they have
any special features (Nandan, 2005). To support, Alnawas and Altarifi (2015) mentioned that
brand identity appeases consumers’ symbolic needs rather than their functional ones. They
also stated that in the hotel industry, distinctive and unique identities can aid companies
when it comes to strengthening guests’ identification with the hotel brand itself and allows
for sustainable differentiation from their competitors’ products and services. Brands with
distinctive identities are superior in creating consumer engagement. It can serve as a social
status indicator, and when a brand is known for its high reputation, consumer self-
enhancement can be formed and that can further lead to intense guest identification with
the brand. Additionally, if a hotel brand supports the sguests’ lifestyles, beliefs, and

aspirations, it can intensify the guests’ identification with the brand.

Guest Perception

Guest perception is powerfully influenced by service clues, comprising of three main
categories: technical, mechanic, and humanic clues. While mechanic clues influence guest
expectations, humanic clues impact the whole service experience evaluation (Berry et al.,
2006; Wall and Berry, 2007). In the context of hotels, Jang et al. (2018) found that hotel
staff are the most important attribute of the hotel; their behaviors powerfully impact guest
perception, satisfaction, and behavioral intentions. However, all clues are counted as

crucial components in building customer perception. As mentioned by Berry et al. (2006)
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firms compete best when they combine both functional and emotional benefits in their

service offers.

Service Quality

Service quality was defined as the result of the guest’s overall evaluation of the
service delivery by comparing the expected service with the actual service performance
(Narangajavana and Hu, 2008; DAM and DAM, 2021). Under the SERVQUAL scale, service
comprises of five dimensions: tangibles, reliability, responsiveness, assurance, and empathy
(Stefano et al., 2015). Mouzaek et al. (2021) found that all dimensions can enhance guest
satisfaction, however, empathy was found to have the strongest relationship with the
satisfaction of guests. In addition to empathy, Fida et al. (2020) demonstrated that
responsiveness is another priority that firms should rely on to obtain guest satisfaction.
Nevertheless, tangibles, assurance, and reliability cannot be forgotten since they are still
the crucial components of service provisions (Fida et al., 2020). Service quality initiates
brand image, guest satisfaction, and loyalty. Consequently, as service quality improves,
there are more chances to increase guest satisfaction and loyalty, the key components of
a business firm’s success (DAM and DAM, 2021). According to Suksutdhi and
Boonyanmethaporn (2022), Thainess has been adopted in the hotel operation both tangible
and intangible services. Many studies had pointed out some elements of Thainess
throughout the hotelier perspective including attentiveness, sincerity, friendliness,
politeness, atmosphere, architecture, and culinary practice (Najpinij, 2012; Fakfare et al,,
2019; Suksutdhi and Boonyanmethaporn, 2022; Tan et al., 2014). Researcher construct

research framework based upon the review of the Thainess variables as shown in Figure 1
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Figure 1 Conceptual Framework

Research Methodology

This paper adopts a qualitative approach to provide in-depth understanding about
Thainess from the perspectives of hotel guests and hoteliers. Firstly, to obtain information
on the guest’s perception, Netnography was utilized to gather customer insights from online
communities (Kozinets, 2002). Online reviews on Tripadvisor were collected; this platform
was chosen due to its reliability and trust users have in it (Filieri et al., 2015). Three hotels
were selected based on the criteria of having Thainess-related awards or incorporated
Thainess in their properties. The reviews of each hotel on Tripadvisor during December
2021 - May 2022 were explored with a total of a hundred and fourty-one
comments. Ninety-five of them mentioned Thainess and are included in this research.

To investigate the research objective no. 2, a semi-structured interview technique
was employed to gather information, follow up, and expand on the ideas of integrated the
uniqueness of Thainess experience in the Five-Star hotels based upon the hoteliers’
perspectives. Five key informants were chosen based on several criterions including 1)
work in five-star hotel property that incorporated Thainess into their designs/services, 2)

work as permanent employee with at least five years tenor, and 3) have role and
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responsibility related to Thainess experience in the property. The researchers conducted
interviews from July to August 2022. Interview guidelines were formulated and referenced
from previous studies and results from online reviews. The name of the hotels and key
informants are concealed to ensure privacy and replaced with the abbreviations A through
E. Key informants’ demographics are summarized in Table 1. The interviews were
transcribed to provide text for content analysis.

Thematic analysis was applied with the data drawn from Tripadvisor reviews and
transcripts of five key informants. Qualitative data were subject to open coding, interpretation,
and classification into different codes (Femenia-Serra et al,, 2022), that were subsequently
compared, reviewed, adjusted, and merged into main themes and sub-themes. Identification
of themes, sub-themes, and their relationships were triangulated by the approval of four

researchers to increase the consistency and reliability of the data analysis.

Table 1: Key Informant Demographics

Key Informants Gender Age Range Position Type of Hotel
A M 25-35 Sales Manager Luxury, 5 Stars
B F 25-35 Assistant HR
Luxury, 5 Stars
Manager
C M 25-35 Owner Premium Homestay, 5 Stars
D M 25-35 Banquet Server Executive Apartment, 5 Stars
E F 25-35 Executive
Luxury, 5 Stars
housekeeper

Research Findings

This research attempted to examine the components of Thainess and the
compositional patterns of Thainess of Five-Star hotel in which focusing on both guest and
hotelier perspectives. Thus, two analyses were conducted: one from the guest side and

another from the hotelier side.

Components of Thainess from the perspective of hotel guests
Data were collected through an analysis of online comments (reviews) on

Tripadvisor from three Five-Star hotels with Thainess-related awards or incorporated
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Thainess in their properties, from December 2021 to May 2022. During this period, ninety-
five out of a hundred and forty-one comments with identifiable Thainess were selected.
Themes and sub-themes were identified as shown in Table 2. Mannerism is the important
main theme with the most perceivable aspect for the guests toward their Thainess
experiences. In term of the definition of Mannerism, the result indicated as hotel
employees’ self-conscious use of a distinctive Thai manner for remarkable services
including attentiveness, caring, respectfulness, invitation to return and friendliness.
Attentiveness and caring were the most important sub-theme with 97 online comments
and considering as distinctive. The findings reveal attentiveness as a personality trait that
enables hoteliers to be observant, helpful, and considerate of others. While caring is
manner of employees that pay attention to guests including warmness, kindness, sincerity,
softness, and gentleness. The hotel guests believed that kindness and concern for others
was very important and embraced the sense of uniqueness in Thailand. Some examples
were presented as following.

“The attention to detail is incredible. Loved how the staff knew our names and
they really made us feel like family (Attentiveness, Guest from Hotel 3).”

“The passionate, caring, super kind and friendly staff who love to please and spoil
their guests. That goes from the GM to the butler to the housekeeper and the pool

attendant. Everyone, without exception (Caring, Guest from Hotel 1).”

Respectfulness was the third sub-theme of Mannerism which is comprised of Wai,
Politeness, and Courtesy. A unique form of Thai culture that can be a sign of good manners,
the Wai, represents the Thai gesture of thanks, apologies, or greetings. There were fifty-nine
reviews that mentioned respectfulness. As the service providers’ manners are highly
noticeable, they strongly encourage guests to visit the hotels again. The term ‘Invitation to
return’ refers to the fulfilled feeling of guests who were impressed by the hotel’s attributes,
especially the employees that they wish to visit again in the future. It was pointed out
thirty-eight times. The last sub-theme of Mannerism that is noticeably mentioned by guests
is the “Friendliness” of service providers. Friendliness, which comprises Friendliness and

Smile, was mentioned twenty-eight times. Some examples of Mannerism were presented:
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“The waiters in the hotel are amiable and polite, with smiles and a feeling of
coming home (Respectfulness, Guest from Hotel 1).”

“The six nights came and gone, and we can only look forward to our next trip and
it will definitely still be this hotel. Looking forward to seeing all the warm and friendly

faces [again] (Invitation to return, Guest from Hotel 2).”

In addition to Mannerism, other elements of Thainess were noticed in the eyes of
customers. Cuisine, in terms of local dishes and ingredients, is the second most noticeable
theme. Thai cuisine is well-known for its distinctive combination of the five tastes and the
intense aroma of spices. Different ingredients and cooking styles can be remarkably
reflected in local dishes, providing a strong sense of regional differences. Thai cuisine was
stated twenty times in the reviews including Thai herbs, Thai cooking class, Thai fruits, Thai
dishes that representing as a product and service in the hotel. One of the guest comment
in Hotel 3 stated that “On arrival you are greeted with a handwritten note, wine, fruit and
local appetizers. Delicious! Every day a new Thai fruit is delivered for you to enjoy after
your room is cleaned....” Moreover, the themes of Atmosphere and Culture were also
perceived by guests; however, they have low frequencies in comparison to the other
themes. Regarding Atmosphere, mentioned twelve times, guests mostly identified Thai-
styled decorations, artifacts, and the use of the color gold. Culture, on the other hand, was
mentioned twice. The only component mentioned in this theme is about Thai massage
service in the property, the traditional practice offering many health benefits and a touch
of relaxation. Results in Table 2 indicate that Mannerism can represent Thainess the best,
from hotels to guests. Although Cuisine, Atmosphere, and Culture can enhance the
presence of Thainess in the perspectives of guests, Mannerism is the most effective theme
that guests perceive. Table 2 shows the frequency of Thainess identified from these

comments.
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Table 2: Frequency of Thainess identified from online comments on Tripadvisor

Theme Sub-theme Frequency Total
Atmosphere Thai architecture 12 12
Mannerism Attentiveness 97 319

Caring 97

Respectfulness 59

Invitation to retumn 38

Friendliness 28
Cuisine Local dishes and ingredients 20 20
Culture Thai heritage 2 2

The uniqueness of Thainess experience in Five-star hotels

Data were collected from semi-structured interview with five professionals who
worked in five-star hotel property that incorporated Thainess into their designs/services
(see Table 1). The results indicated that the most significant dimension of Thainess
perceived by hoteliers is Mannerism, followed by Atmosphere, Cuisine, and Culture. In
terms of Mannerism, hoteliers emphasize Attentiveness is represented as the most
important sub-theme of Mannerism which is a particular behavior of service providers such
as remember guests’ personal details, and preferences, and being proactive to help guests
without waiting for them to ask. As mentioned by Key informant E that “We pay a lot of
attention to our guests. Our staff are always communicating with each other about what
guests like and dislike. When [our] guests are sick, we prepare flowers and cards for them
from every department in the hotel and give them to the guests. And they’re happy.”

Another sub-theme of Mannerism is Caring, includes caring, smile, warmness,
friendliness, kindness, and understanding. Hoteliers show great care for their guests by
treating them like family. They approach guests with friendly manners and always smile
during encounters. Hoteliers attempt to provide guests with the warm feeling of “coming
back home.” Respectfulness is the third sub-theme of Mannerism, consisting of
Respectfulness, Wai, Politeness, and Humbleness. Greeting guests with a Wai every time we

see them and using local honorifics make them feel content. The last sub-theme of
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Mannerism is Flexibility. By virtue of the notable habit of compromise, alternatives are
constantly available for guests rather than straight refusals. Flexibility is an important
characteristic even though it was mentioned only once. A habitual attribute of the Thai is
how flexible and adjustable they are regarding anything, especially if it concerns guests. By
virtue of the notable habit of compromise (of Thai service providers), alternatives are
constantly available for guests rather than straight refusals. Flexibility is counted as one of
the important characteristics of Thai service providers. Some examples from key informants
are as follows.

“We remembered the name of this guest who came four years ago; his name and
all his details. He told us that he felt so impressed and touched that we remembered
everything (Caring, Key Informant A).”

“When guests arrive, we greet them with a smile and wai all the time. Our
employees are very respectful and have great service minds (Respectfulness, Key
Informant B).”

“The flexibility of Thai people really benefits the hospitality service. In case guests
request or ask for something that we don’t have, we will provide them with options or

suggestions instead of refusing them directly (Flexibility, Key Informant A).”

The second Thainess theme perceived by hotelier is about hotel atmosphere.
Hoteliers emphasize Thai architecture (mentioned twenty-two times) including guest rooms
and other areas. Frequently mentioned architectural designs include hand carved pillars,
archways, and lobby walls all decorated with intricate traditional designs that can be linked
to Thai arts and culture. As mentioned by Key informant B “We decorated pillars with long
lamps, inspired by the nails of Nang Ram or Thai folk dancers. Our lobby also has details
of elephants, and the fountain has carvings of Thai patterns”

Cuisine is also remarked as a significant aspect of Thainess theme. It is an element
that is moderately mentioned by hoteliers compared to the previously mentioned themes.
Local dishes and ingredients, the sub-dimension of Cuisine, includes Thai cuisine, Thai local
ingredients, Thai taste, Thai food knowledge, and Thai cooking class. The last theme is
Heritage, under Culture and Traditions. Thai culture and traditions are visibly manifested

through hotel decorations during various Thai festivals as well as in local communities
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nearby where guests can interact with locals and explore their way of life. These themes
were perceived by hoteliers seven times and was discussed in several views such as:

“.... Thai foods such as Khao Kha Moo (pork leg on rice), noodles, Pad Thai, and
fried rice are very popular among guests. They’re like recommended dishes, like if you
come to Thailand you have to try these menus. We also have a Michelin star restaurant

called Sra Bua (lotus pond)..... (Cuisine, Key Informant B)”

Table 3 indicates that all themes related to Thainess are essential to hoteliers,
however, Mannerism has the highest frequency. This shows that hoteliers emphasize on
the manners of employees rather than other physical dimensions. It can be implied that
Mannerism possesses the highest ability in conveying Thainess to guests when it comes to

the hotel services.

Table 3: Frequency of Thainess identified by key informants

Theme Sub-theme Frequency Total
Atmosphere Thai architecture 22 22
Mannerism Attentiveness 15 36
Caring 12
Respectfulness 8
Flexibility 1
Cuisine Local dishes and 13 13
ingredients
Culture Thai heritage 7 7
Conclusion

Findings reveal that the most significant theme of Thainess for guests is Mannerism,
and the sub-themes Attentiveness and Caring were most mentioned by both parties. Other
aspects of manners that consumers identified are Respectfulness, Invitation to return, and
Friendliness. Additional physical dimensions such as Atmosphere, Cuisine, and Culture were
also recognized by guests, however, the results show that they are not as

outstanding. Likewise, in the perspectives of hoteliers, Mannerism is the theme with most
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importance. In terms of Mannerism, Attentiveness was mentioned most frequently,
followed by Caring, Respectfulness, and Flexibility. Regarding the previously mentioned
physical dimensions, hoteliers perceived them as significant elements of Thainess, although
the findings pointed out that they prove to be less effective.

The results suggest that Mannerism is the most remarkable theme of Thainess in
the perspectives of both guests and hoteliers. Both parties pay high attention to the
behaviors of hotel employees rather than other physical dimensions. This indicates that
the employees are the most effective element in representing Thainess during service
delivery. Even so, the tangible offerings significantly mentioned by both parties infer that
they, along with the intangible offerings, can intensify Thainess during service delivery as
well, ultimately resulting in high levels of satisfaction for both consumers and service

providers.

Discussion

This study regarding elements of Thainess in the Five-Star hotel has explored both
guest and hotelier perspectives. It was found that both guests and hoteliers put heavy
significance on the hotel staff’s mannerisms, which strongly influence their perceptions of
Thainess. The findings prove to align with Jang et. al (2018); hotel staff are mentioned as
the most significant attribute contributing to the effective perception of guests. In
accordance with the findings, Attentiveness, under the Mannerism theme, is perceived to
be the most important manner. This is supported by Mouzaek et al. (2021)’s studies on
service quality; Empathy is the most influential theme dominating guests’ satisfaction.

In addition to Mannerism—Atmosphere, Cuisine, and Culture are three other
themes that both parties agreed upon the importance of. Thai architecture (Atmosphere
theme), Local dishes and ingredients (Cuisine theme), and Thai heritage (Culture theme)
are tangible offerings that can convey a sense of Thainess from hotels to guests, even if
they are not as powerful as the Mannerism theme. The results correspond with
Thanaphatteeranan (2019)’s findings; Thainess was greatly represented to (international)
guests through various physical elements of the hotels including Thai architecture and
interior design, Thai cuisine and desserts, and Thai cultural activities and festivals.

Results of the study have indicated that even though physical dimensions can emit

Thainess, the hotel staff’s mannerism is still the strongest contributor in conveying
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Thainess. Therefore, no matter how beautifully decorated a hotel is, if the staff’s nature
has no perceptible Thainess embodied in the services carried out, guests will then be
unable to experience the authenticity that comes with Thainess, resulting in low or no
satisfaction. This is consistent with Berry et al. (2006) and Wall and Berry (2007)’s findings;
humanic contributions during service encounters create more impact on the guest’s
perception of service quality and positive humanic clues can subdue negative mechanic
clues, whereas positive mechanic clues cannot overcome negative humanic ones.

An analysis of Thainess elements based on the perspectives of consumers and
service providers has led to comparative results which reveal that all four themes of
Thainess are perceived as important by both guests and hoteliers. The compositional
patterns of Thainess are made up of both tangible and intangible elements, consisting of
Mannerism, Atmosphere, Cuisine, and Culture, which complied with previous studies
(Fakfare et al., 2019; Najpinij, 2012; Nangklaphivat, 2017; Suksutdhi and Boonyanmethaporn,
2022; Tan et al., 2014). A Macc Model can be presents as a compositional patterns of

Thainess for further implications (see Figure 2).

Figure 2: Macc Model displaying the compositional patterns of Thainess in Five-Star Hotel

M A C C
Mannerism Atmosphere Cuisine Culture
+ Attentiveness « Thai architecture » Local dishes and » Thai heritage
. Caring ingredient

 Respecfulness
» Invitation to return

« Friendliness

Recommendations for the Study

1. This study shows that Thainess distinctively reflects through the manners of
service providers from the perspectives of guests. Being said, hotel managers should
emphasize employee training, by monitoring and assessing employees regularly to ensure

that they deliver Thainess efficiently.
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2. In addition to employees’ manners, hotel owners can represent Thainess
through other physical elements such as architecture, room decorations, and local Thai
cuisines. These elements can enhance the value of Thainess and intensify its delivery to

guests.

Recommendations to Further the Study

1. Further study on the components of Thainess in the Thai hotel industry should
explore more guest reviews from other hotels with Thainess in their properties to yield
even more valid results regarding guests’ perspectives towards the utilization of Thainess
in hotels.

2. The comparison between different hotel criterion may: extend more in-depth
understanding about Thainess from multiple views, discover additional compositional
patterns, and create new substantial data regarding hoteliers’ perspectives of Thainess in

the Thai hotel industry.
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Abstract

This study on causal factors influencing on behaviors of students of demonstration
schools in Bangkok aims to study on administrator’s characteristics, teacher’s characteristics,
student’s participation, school’s environment, and learning behavior level of students of
demonstration schools in Bangkok and casual factors influencing on behaviors of students of
demonstration schools in Bangkok. This research was conducted in the form of quantitative
research with questionnaire as the research tool. Data were analyzed by using descriptive
analytical statistics to find frequency, percentage, mean, and Standard Deviation (S.D.), and
structural equation model. The results revealed that behavioral level of students of
demonstration schools in Bangkok consisted of 5 variables including administrator’s
characteristics, teacher’s characteristics, student’s participation, school’s environment, and
learning behavior. The overall results of this study revealed that all dimensions were in the
highest level. From studying on structural relationship model of casual factors influencing on
behaviors of students of demonstration schools in Bangkok, it was found that the model was

consistent with empirical data with learning behavior as the final result of the model. It was
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found that variable on school environment had direct influence and total influence on learning
behavior in the highest level followed by administrator’s characteristics and student’s

participation.
Keywords : Causal Factors, Behavior Students, Demonstration School
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Abstract

This research aimed to study the influence of Learning Organization and employee’s
Generation towards the Engagement of Employee of higher education institutions in the
hospitality industry. The data was collected by a questionnaire with a total of 148 samples.
The research tool was tested by Content Validity, Reliability and Cronbach’s Alpha Coefficient

which showed results of 0.96. The data were analyzed using Frequency, Percentage, Mean,
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Standard Deviation and Enter Regression. The result showed that Learning Organization has a
positive influence statistically significant on the engagement of higher education institutions in
the hospitality industry at the level of 0.01. While the generation is statistically insignificant to
influence the employee’s engagement to higher education institution in the hospitality industry
at R Square of 61.10%. From the results of this research, the Executive Committee of higher
education institution in the hospitality industry should focus on developing the Learning

Organization which affects employee engagement.
Keywords: Learning Organization, Engagement, Generation
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Abstract

The objectives of this research are to analyze the common factors and cluster the

behavior of students at the vocational level towards the decision to study at Sarasas

technological college. The 230 students pursuing a first-year certificate were purposively

selected. For factor analysis of all 7 aspects of the marketing mix factors, the principal

component analysis with orthogonal rotation by Varimax method is used to extract the

common components with the eigenvalues greater than 0.5. The extracted components

are then clustered using the K-Means technique. The results showed that students'
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decision-making behavior for admission is primarily based on the field of study that meets
their needs. In addition, the students also consider the cost of education as one of the key
elements because most of them are middle-class family. The common components of the
decision to choose further studies can be extracted into 4 aspects which are services
(Eigenvalues = 4.418, Variance = 63.121%), access to information (Eigenvalues = 0.783,
Variance = 11.193%), cost of education (Eigenvalues = 0.563, Variance = 8.047%), and
marketing promotion (Eigenvalues = 0.479, Variance = 6.846%). The clustering’s results of
the principal components based on the extracted common components can be divided
into 2 groups which are those who focus more on value of money (18.27%) and those who
focus more on marketing communication (81.73%). Therefore, the Sarasas technological
college needs to focus more on the marketing communication strategies and the cost-

effectiveness strategies.

Keywords: Principal Component Analysis, Marketing Mix, decision to study in vocational
education, Clustering,
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Abstract

This study on casual factors influencing on success of coffee shop business aims to study
on opinions towards strategic management for success of coffee shop business and to study on
casual factors influencing on success of coffee shop business. The research was conducted in
the form of quantitative research with questionnaire as the research tool. Data were analyzed by
using descriptive analytical statistics to find frequency, percentage, mean, and Standard Deviation
(S.D), and structural equation model. The results revealed that study on opinions towards
strategic management for success of coffee shop business consisted of 5 variables including:
1) nature of coffee shop business; 2) management; 3) competitive advantage strategy; 4)
marketing strategies; and 5) success of coffee shop business. From the overall results, it was
found that all dimensions were in the highest level. From studying on structural relationship
model of casual factors including on success of coffee shop business, it was found that the
model was consistent with empirical data with success of coffee shop business as the final result
of the model. It was found that variable on nature of coffee shop business had direct influence
and total influence on success of coffee shop business in the highest level followed by

competitive advantage strategy, management, and marketing strategies.

Keywords : Causal Factors, Business Success, Coffee Shop
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Abstract

This research aims to study Marketing mix factors (7 Ps) that influence the decision
to use budget hotel service in Bangkok for corporate business travel, consisting of product,
price, place, promotion, people, physical evidence and process. This research is a
quantitative research, which is a random sample of 400 companies of businesses that have
business trips, namely food processing business, real estate business, professional service
business in the field of business personal service, transportation business, agribusiness,
trade and transportation, construction business, rubber and plastic, manufacturing business
and communication service business.

The research results revealed that marketing mix factor (7Ps) was the most
influential price factor (Beta = 0.327), followed by the process factor (Beta = 0.293) and
promotion factor (Beta = 0.272) influencing decision making use of services for corporate

business travel at a significance at 0.01 for product, place, people, physical evidence
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aspects had no influence on the decision to use travel services for the business of the

organization at the significance at 0.05

Keywords: Maketing Mixs Factors (7Ps), Hotel in Bangkok, Corporate business trip, Budget
Hotel.
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Abstract

The purpose of this research was to study the effectiveness of Facebook advertising
in terms of reach, brand recognition, and customer engagement.

Data from advertising campaigns on the Facebook Page Chitonical was studied and
analyzed over a four-month period (November 1, 2021 - February 28, 2022). Obtaining
information by publishing six campaign advertisements on the Facebook page and
collecting data using Facebook Ads Manager.

The findings revealed that advertising on Facebook to increase brand recognition
and engagement is the most effective way to rapidly increase the number of Facebook
Page likes and followers after campaigns are launched. When all six content campaigns are
considered, different content formats appear to produce different results in terms of
perception and participation. Customers must understand media formats in order to create
compelling content that generates brand recognition and engages people with the brand,

whether the material is created using images or videos, as well as intriguing and engaging
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commentary. This section should be developed to create content for the upcoming
advertising campaign.

This study helped entrepreneurs and people who sell online products understand
how to choose the best way to advertise on Facebook for successful implementation of
the best online marketing communication strategy to sell niche products to consumers
who are interested in plant-supplement products, as well as how to properly develop

their business in the future.
Keywords: Effectiveness, Plants Supplement Product, Advertising, Content Marketing
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Abstract
This research aimed (1) to study attitude towards healthy food, marketing mix
factors, and healthy food consumption behaviors, (2) to compare personal factors to
healthy food consumption behaviors, (3) to study attitudes, marketing mix factors affecting
healthy food consumption behaviors. The study was conducted using a quantitative
research design. A questionnaire was used to collect data from 400 working-age people.
The sample was selected using a multi-stage sampling method. Statistics in the study
consisted of mean (X), standard deviation (S.D.), t-Test, One-way ANOVA, and multiple
regression analysis.
The study results revealed that (1) attitudes of working-age people in Bangkok
towards healthy food were at a high level (X=4.36), (2) marketing mix factors for healthy
food of working-age people in Bangkok were at a high level (X=4.45). Consideration of each

aspect, product was at the highest level (X=4.53), and (3) aspects vat a high level were at
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a high level were price (X=4.47), place (X=4.30), and promotion (X=4.50). Healthy food
consumption behaviors of working-age people in Bangkok were at a high level (X=4.37).
Hypothesis testing indicated that (1) different age and monthly income had an effect on
healthy food consumption behaviors of working-age people in Bangkok in a different way,
with the statistical significance level of .05 while there were no differences of gender and
career affecting healthy food consumption behaviors of working-age people in Bangkok,
and (2) attitudes and marking mix factors regarding product, place, and promotion had a
positive effect on healthy food consumption behaviors of working-age people in Bangkok,
with the statistical significance level of .05.

The equation of raw score is

A~

Y = 0671 + 0.222(Attitude) + 0.208(Product) + 0.226(Place) + 0.097(Promotion)

The equation of standard score is

~

Z = 0..228(Attitude) + 0..201(Product) + .270(Place) + 0.111(Promotion)
Keywords: Attitude, Marketing Mix, Consumption Behavior, Healthy food, Working-age
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Abstract
The primary objectives of this study are as follows: 1) to examine the correlation
between demographic perspectives and health outlooks among urban and rural
communities; 2) to analyze the factors influencing their intentions towards utilizing funeral
business services; 3) to provide recommendations and principles for the development of
funeral businesses.
To achieve these goals, a mixed methods research design is employed, integrating
both qualitative and quantitative approaches. The quantitative aspect involves a
questionnaire survey administered to a sample of 800 individuals residing in both Bangkok
and Chachoengsao provinces. This survey aims to empirically test a theoretical model
concerning urban and rural individuals' perceptions of health preparations. Additionally, the
qualitative component involves conducting interviews with five funeral business owners to

gain insights into their past and current business operations and performances. By
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combining the findings from both quantitative and qualitative research, this study aims to
identify factors that can effectively gcuide the growth and development of funeral
businesses.

The study's results indicate that demographic perspectives significantly influence
the health perceptions of urban and rural individuals. Specifically, individuals from Bangkok
exhibit higher psychological perceptions and stronger intentions to engage with funeral
business services. These research findings hold substantial implications for funeral

businesses in formulating marketing strategies and strategic guidelines to foster growth.
Keywords: Health, Intention, Cremation Service, Rural community, Urban community
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Abstract

Since the transition to the experience economy, events have become increasingly
important in propelling the country's economy. Particularly when it comes to promoting
the destination image. However, each destination is distinct. It will also result in many forms
of occurrences. This article focuses on the integrative viewpoint of each type of event that
contributes to the success of consistently enhancing the destination image. The study's
conclusion gives the conceptual framework of the event that leads to the success of
developing the destination's image. It comprises of 3 perspectives: 1) organizing the event;
2) designing the event by using the identity of the destination; and 3) event professional
competency. This information will be useful to event organizers. includes people from the
public and business sectors in defining acceptable standards for planning each sort of event

in a varied local environment

Keywords: Organizing an event, Destination Image, Sport Event, Music Event, Business Event
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Abstract

Household accounting, financial planning, and debt management are important
means of solving the problems of households affected by the COVID-19 situation. This
academic paper aims to study the major problems and obstacles in the household sector's
financial management, along with the study of the meanings, benefits, and challenges of
household accounts. The purpose is to offer guidelines for household accounting to assist
with financial planning and debt management during the COVID-19 pandemic. Through a
documentary study, it can be concluded that overall household debt has risen, resulting in
insufficient income to meet expenses. Such problems can begin with the fact that every
person or household should have a household account record that considers expenditures,
incomes, liabilities, and savings as a reserve for emergency use. The guidelines for the
preparation of household accounts can take many forms depending on the aptitude of the

individual to use them. They may include notebooks, programs, or applications, but it is

220 Household Accounting Guidelines to Address Financial Planning and Debt Management during the COVID-19 Pandemic


mailto:saranya.sr@dtc.ac.th
mailto:watit.in@dtc.ac.th

NIATIMeSendns1E U 17 adun 1 iweuunsiag - Wwgu 2566

important to be active and consistent. Therefore, household accounting will be able to help

households with financial planning and debt management during the coronavirus pandemic.
Keywords: Household Accounting, Financial Planning, Debt Management, COVID 19
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