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This research aimed to examine: (1) Study the socioeconomic background of customers using the
services at the Phra Dabos Foundation shop, (2) Examine customer behavior in utilizing the services,
(3) Investigate customer satisfaction with the services provided at the Phra Dabos Foundation shop, and
(4) Explore the relationship between customers’ socioeconomic background and service usage behavior
with their satisfaction regarding the services. The sample group consisted of 398 individuals who used
the services at the Phra Dabos Foundation shop in Ramadhibodi Chakri Naruebodindra Hospital, Samut
Prakan. A gquestionnaire was used as the data collection tool.

The research findings revealed that most service users were female, aged between 19 and 38 years
old, with a monthly income ranging from 9,000 to 28,000 baht. Most were hospital staff. The services
were used primarily during rush hours. The findings indicated a high level of satisfaction among user
with the overall and individual aspects of the marketing mix. Variable factors such as age, income, marital
status, spending per visit, and frequency of service usage were statistically significantly correlated with
satisfaction regarding the price and personnel aspects of the marketing mix at the 0.05 significance level.

Keywords : Customer Satisfaction, Marketing Mix Phra Dabos Foundation Shop in Ramadhibodi
Chakri Naruebodindra Hospital.
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