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Abstract

The purposes of this study are to understand the social media factors, Online
shop selection factors, Interpersonal communication and Behavioral intention of
fortune stone bracelets. The study has studied Behavioral intention to purchase
according to demographic characteristics such as sex, age, career, income and marital
status. The social media factors, Online shop selection factors and Interpersonal
communication that can predict behavioral intention to purchase fortune stone
bracelets were also studied. This study used Quantitative research model with Survey
research. The samples of this study were people whose ages were more than 20
years old. For social media factors, the sample group had experience using at least
1 social media application comprising of Facebook, Instagram and Line. Regarding
purchasing behavior, the sample group must never purchase fortune stone bracelet
from Online store. There were 400 samples participating in this study. Non-probability
sampling is a sampling technique. The study was done by online questionnaire to
collect the data. The results showed as follows;

1. The differences in demographic characteristics which were sex, age, career,
income and marital status had no effect on Behavioral intention to purchase fortune
stone bracelet.

2. The online shop selection factor which were perceived usefulness and
Interpersonal communication could predict the customer’s behavioral intention of

fortune stone bracelet.

Keywords: Social Media, Fortune Stone Bracelets.
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