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Abstract

Nowadays, technology and the internet are vital to everyday life. E-commerce
business was recognized, well known and increased role in modern society. Most
people decided to online shopping because of the hasty social. They had less time
to shop and many payment channels. The consumers can access the internet and
technology more easily, especially the youth. Therefore, the e-commerce business
is gaining in popularity and rapid growth. Moreover, the government of the Prime
Minister General Prayut Chan-o-cha attaches importance to the Thailand 4.0 policy,
which encourages e-commerce to grow with quality. The confidence of consumers
is very important for the business.

The purpose of this research is to study factors associated with confidence in
e-commerce business and confidence levels of consumers on e-commerce business.

Also, reducing and enhancing consumer’s confidence in e-commerce.

Keywords: Confidence, Consumers, E-Commerce Business, Background Factor, Fraud
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