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Abstract

The purpose of this research were 1) to study the behaviour in using online shopping
application of Muang district Phetchabun province and 2) to study the satisfaction in using
online shopping application of Muang district Phetchabun province. The sample used in this
study was the 400 people who were living in Muang district Phetchabun province. The tool
used in the study was the satisfaction assessment form. The data were analyzed by using the
percentage, mean and standard deviation.

The results showed the satisfaction in using the online shopping application of Muang
district Phetchabun province. It found that the respondents had used online shopping
application 1-2 times a week between 6:01 — 12:00 am and used online shopping application
on a mobile device. They had learned how to use the application and ordered telephones and
communication devices through the Lazada application. The place that used for ordering
products was the workplace and spent no more than 500 baht. The source that used for
searching for the application and ordering products was the website www.google.com. The
payment was via a PayPal application. The overall result of the study on the satisfaction of
online shopping application was at a high level (X=3.93, SD.=0.83).

Keywords: Application; Online; Behavior; Satisfaction
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