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ABSTRACT

The objective of the study was to the Factors Influencing Decisions of Thai tourists to
visit the Royal Park Ratchaphreuk. The researcher conducted a quantitative study. The

researching tools were collected using questionnaire by giving through 400 Thai tourists.
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The results of the study also show that the most significance comment factor of the

tourists were follows 1) the factor of the product 2) the factor of the tourism programming

3) the factor of the staff 4) the factor of the place for selling ticket 5) the factor of the process

6) the factor of the partnership 7) the factor of the sale promotion 8) the factor of the price.

These are satisfied in the levels of the scale.

Keywords : The Royal Park Ratchaphreuk, The Factors Influencing Decisions of Thai tourists
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