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ABSTRACT

The research of “Innovative Marketing for Postal Service Providers” had objectives in the following:
1) to study the factors of innovative marketing for postal service providers, the factors of consumer behavior and
consumers’ brand loyalty in Bangkok, 2) to study the relationship between innovative marketing for postal service
providers and consumers’ brand loyalty in Bangkok, 3) to study the relationship between consumer behavior and
consumers’ brand loyalty in Bangkok, 4) to study the innovative marketing of postal service providers that affected the
brand loyalty of the consumers in Bangkok, and 5) to study the consumer purchasing behavior and factors affecting
consumers’ brand loyalty in Bangkok. With the use of quantitative research methods in this study, the samples group
were customers who had experience with a parcel delivery services in Bangkok. The research sample consisted
of 400 people. Questionnaires were used as a tool. The data was analyzed by statistical software. The descriptive
statistic was used to distribute the frequency in terms of percentage, mean and standard deviation. An inferential
statistic was used to analyze the relationship of variables with the calculation of the Pearson correlation coefficients
both on each side and as a whole and the use of multiple regression analysis methods.

The findings of this research were as follows: The innovative marketing factors for the postal service
providers affecting consumers’ brand loyalty in Bangkok was at high level. Consumer behavior factors affecting
consumers’ brand loyalty in Bangkok was at high level. The consumers’ brand loyalty factors in Bangkok was
at a high level. The innovative marketing factors for the postal service providers had a positive correlation with
the consumers’ brand loyalty factors in Bangkok, statistically significant at the level of 0.01. Consumer behavior
factors were positively correlated with consumers’ brand loyalty in Bangkok, statistically significant at the
level of 0.01. The factors of innovative marketing of postal service providers influencing the consumers’ brand
loyalty in Bangkok, it was found that there were innovative marketing factor (Xs) (B = .269), innovative process
management factor (X ) (B = .250), and innovative technological factor (X)) (B = .175), statistically significant
at the level of 0.01. The factors of consumer behavior influencing the consumers’ brand loyalty in Bangkok,
it was found that there were post-service behavior factor (BE) (B = .363), alternative assessment factor (Bs)
(B = .182), problem awareness factor (B1) (B = .177), and searching factor (B2) (B = .139), statistically significant at
the level of 0.01.

KEYWORDS: Innovative Marketing, Postal Service Providers, Courier Business, Brand Loyalty, Consumer Behavior
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Twal o vawme o Tusziunin (X=3.79, S.0.= .79) uay
fwdneruans I Arunzsinuinis eguszdunnn

(X=3.74, S.D.= .83) ANNAAL
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M15199% 2 AedsuaraudesunNInsgIn SusnaNsziutadadungAnssnguilnafldudnisgsie

Alvusnnsuuasian neangamnamiuas lnanwsas

weAnssuguslaa x S.D. szAuAHARLTiN
1. sinunsnaensindeiiomn 3.63 .65 NN
2. Anunsfuniiaya 3.68 74 NN
3. fuNITUSTIRNNNASN 3.86 58 Nl
4. funnasnanlaliuznig 3.91 .63 NN
5. fumgAnssamasnsuanig 3.83 70 NN
594 3.78 52 NN

91A19197 2 Wudn Tadedungingsy
Juslanfidsnadanainasdndnisansiaudn
raefjualnalueangammaniuasiaeninsan oglu
SeAUNIN (X=3.78, S.D.= .52) iflaRersnsiiy
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gegnog tuszAuNIn (X= 3.91, S.D.= .63) 389&9HN
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$.D.= .58) uazAungAnssunaInis Hu3nig aglu

FTLAUNIN (X= 3.83, S.D.= .70) ATNAIAL A9NU
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AIHAISNANA X S.D. SEAUAIMNAALIIN
1. AWVIFUAR 3.86 63 HIN
2. fuAnniEe 3.77 65 HIN
3. AMUNGANTTH 3.70 .66 NN
59N 3.78 .56 H1n
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Faquszaeddadi 2 Anuiaauduiug
P0IuTRNIINN13Aa1ngsiar Fudn1sauaeian
uwazAHassninAsens RuAaef U lnaluen
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A15197 4 AndndsRvavdniutesaedfueasadeduuinnssnnsnaiagsiagfunisausaiaguas

pHenAnAsensAnfeefulnalunngamNaImTAS

Auwile X1 X2 X3 Y
(X1) 1 483" 645" 508"
(X2) 1 532" 439"
(X3) 1 5247+

** Correlation is significant at the 0.01 level (2-tailed).

AINANINT 4 ANENUSZANE AN AHWUE
imdwﬂ@@"ﬁﬁfmué’mﬂ‘aimm‘ammmq‘sﬁwﬁﬁﬁmﬁ
wmﬁaaﬁumqmﬁﬂﬁ'ﬂﬁﬁiﬂmﬁuﬁwmEj‘u%fm
Tummﬂ'g@mwwmm TrgnnsmuassAanLs=ans
ANANNUE WU ULNYS &U (Pearson’s Product Moment
Correlation Coefficient) Tuusiazdnw wudn fags

o o o v g

NAWE WA A9LRaiu Taeaduia AT NANRWS

Tt

he

a9y A 1IRUTANTINNIINITIANIST (X1)

HANANALE BiFy s iUt uAIINassnaNAse

a3AuA (Y) 209fudlnaluizangannaminns

1
ada o

(R=.508) g NRNs A1 ATy adiRisesu 0.01

p=y

Fruudanasuvaamalulad (X2) faqau
ANWUE WA av9fgaduiduaInassnAnae e

aanAesfuslnalueangamnamuns (R=.439)

]
aada

g FAYnNaiRTITeAU 0.01
FIUUTANTIHNNAIUNITARIA (X3) |
AINANIUE (U Ay afenfuiuaiuessnsndse
asaudn (V) 2a9fusTnaluamngamnamniuns
(R=.524) aeinlidrftyneadifiiazsiu 0.01
5’mqﬂszmﬁ%@ﬁ 3 WaAnEIANANRWE
vaengfinssnfuslnauaranessnansisansnauin
vavi{ualnaluangammanines
NANTTILATIER AN ANAUTYBING FNTTH
fuslaauazannnesdnanfidensandiseuslng

T‘LAL"HG]?‘I?\?WIWNW’]HW‘&

{ "o £ v v & ¢ o 1Y a [N o o ! v
M15197 5 ﬂ’]ﬂNU‘ﬂﬁ‘Vlﬁﬂ‘ﬂﬂN‘W%ﬁ%ﬂ\‘lLﬁﬂ‘jﬂuﬂﬂ\‘iﬂ@@ﬂwqGlﬂ‘i‘iNa‘u‘ﬂﬂﬁLLNZﬁQWN"N‘jﬂﬂﬂﬁ@lﬂ@‘ﬂauﬁqﬂﬂ\‘i

@

Hualna uamngammeniunas

U

Aaunils B1 B2 B3 B4 B5 Y
B1 1 628" 486" 428" 435" 510"
B2 1 590" 5147 484" 533"
B3 1 620" 525" 540"
B4 1 621" 477
B5 1 602"

** Correlation is significant at the 0.01 level (2-tailed)

o o

DA aTEIN WU HAGTHANRUS A AR aari

v
p=1

TreiaB U AINANNIES [R5

FINA19199 5 ATNNUSLRNTANANAUS

seniniladenginssniuilng (B) fluaauessning

v R =

Aans1andn (V) aefuilnalueangannamiuns Jadusuntsnszndnisdgynn (B1) &

TA8NITATHI AN S ANB ENANANSULUIRES A AHANAUS A A9 A8 RAUAITNeIS NN A

(Pearson’s Product Moment Correlation Coefficient)  siamsn@néin (V) aavfu3 lnaluaangamwaniuns
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o

(R=.510) ageflsiudnAayneadiffiszsu 0.01
flaqsinunisfunieya (82) HAnuaNius
Wi uANaISNANF S anTIAUAN (Y)
ﬂ@\‘l&EU%TﬂﬂTuL‘Wlﬂ‘g\‘l WIWNIUAT (R=.533) ag9ilia
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AAYNNadFANTEAL 0.01
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gfTsdAYnEdANisyAU 0.01

o]

TadafnungAnssunainisduinis (85)

a ORI A oo o o A
NﬂQWNNNWMﬁT‘NVIﬂ‘VI"I\TLﬂ%l']ﬂuﬂ‘i_lﬂfl"m@\‘l‘iﬂﬂﬂﬁ
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gfief s nsendaiansdanasaaInessnsinfse
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A191971 6 ANANLSEAVIENNSIRnBEN A tLATANATRVIATE LA MTUNgInTldadefinunInnTTun1TRaIngsfia

AlvuannsuudeianiuanessninAsensduinreuslng husanqammeniuns

. Anilszanenisanaas
AINLTNTOI SE T Sig.
B Ve
(Constant) 1.374 172 8.003 .000
UIRNTIHNIINITAFTA (X ) 235 269 .049 4.774 .000
WIANTIHNINITIANG (X)) .248 250 .054 4.591 .000
WinnITHama lulat (X ) 148 175 042 3.547 .000
R=0.587 R’=0.345  Adj.R*=0.340

ldl a 14 o/
INFAN1TNA 6 Wan19atATIeiTaqy

Aundansannisaana (X) g3fiaf usnsaudeian

A ! o o A o
ANRINAVINUINADAITNIITNANAADATVIAUAT (V)

109 U3 InATaanemnHnIuAs eeiiednATY

]
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N19afiANszAu 0.01 (fun Tadad1unuinngsu
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N9N39AN13 (X) (B = .250) uazilagaiunuinnasy

A o

nranalulad (X)) (B = .175) aen9fldpan Aty

'
= o/ a a

neFaRATiaziu 0.01 fenaidsuuasiiindnuas
ffadeaanessninfsnansn@udn (V) sesuilan
Tuangamnaniuasansasduna [ddandads
ATUWIANTIHN A TUNITARIA (X ) T9986 U

WINNTINNINNITIANTT (X) hazilagefuInng sy

nawnalulad (x) l#¥ouaz 34.0 (Adj.R” = 0.340)
wazlfannisnennsol tugUazuuuAuuas Az U

NPT A9H

annanenIodugUAsuNLAL -
Y =1374+ .255(X3)+.248(XW) + .148(X2)
annInenIolugUazuNINnTgI:
Z=.269(X) +.250(X ) + .175(X )
Taquszasdtiadi 5 AnumgAnsannisde
fidenasiannasininfdansaudiansiuilon

T‘HL?.IG]T‘I’?;\TLWWNW"IHW‘:I



147

Ganesha Journal Vol. 17 No. 1 January - June 2021

A1597 7 AdNUsEADNITannee At wazAaliAnaraudnsuneinsnidadusinungfinssunisdany

AvHasininAisienTRuATTeviLS InAlueangNErIAS

5 ( AnUszansnisannas
AINEINTD SE T Sig.
B Vij
(Constant) 1.057 151 7.008 .000
WOANTIHNAINITHLENS (B) 290 363 .035 8.159 .000
N19U5zIRuNN9Een (B) 175 182 .046 3.782 .000
n19psenTindsiloyn (8) 151 77 .041 3.697 .000
n19Aundaya (B) 105 139 039 2.672 .008
R =0.694 R°=0.481 Adj.R* = 0.476

91015199 7 wan153LAs1eA e
WOFANIINNITED (B) NFINANIILINABABAITN

e¥ndnAaensn@udn (V) wesfudlanluien

]
aada 1%

AFINNHNINAT BE19lTB A Ay N19aTifATz AL
0.01 iun TadedungRnssumasnisduinig ()
(B = .363) TJadusitunisdsziduniadan (8)
(B = .182) Taqusunianszninademn (B)
(B = 177) uaziladpinuntsAndaga 8 ) (B = .139)
ad9fdedAyn1eadffiszdu 0.01 @enis
WasuwlasiliAnduesladananuasindnise
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funniiaya (B)) [Aauay 47.6 (Ad.R’ = 0.476) uaz i
annanengol TugUasunfvLazAzLNIATEM

v
o A

PINU

ﬂumawmmm’?ugﬂmuuuﬁu :
Y =1.057+.290(B,) .175(B,) +.151(B ) + .105(B )
Z‘INﬂW‘jWEJ’]ﬂ‘iﬂﬁu:jﬂﬂZLLuuNﬂWiﬁ’m :

Z= .363(85) + .182(85) + .177(81) .139(82)
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A15197 8 AaRszsiuiiadudparnminnssnnTnaIngIRa NS uNseNaR AN JWIWE AT

tlaqutiauninnssnATHs o WIANTTN X S.D.
1. FINNT0ATITRBULAUVINIRU DB ER (5 winnssumamalulad 4.01 .80
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FaFuargnies

6. MAABN BNITINITOVINIILNHEWNALAT (R Ne

7. figageFuansarnAnsaigafunisuanig

8. ﬁm’:tﬁ’%s"uﬂ’:;au%m’a?mi SGEE]
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10. fIuBnns5uilepuAnin nsUennaaANgiaInIs

YBIGNAT

WINNTTHNNIIA L Las 3.82 .87
WIRNTIHNNAIUNTANTA 3.80 78
WINNTINNNAIUNTARTA 3,79 .79
WINNTTHNNIIA i las 3.78 .79
WINNTINNNNITIANTT 3.77 78
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2o9ian (# a¢uwsydunin (X= 4.01, S.D.= .80)
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(% v ' & v '
wazui (e aynnldedn939m39 uazgnéias aglu
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el @3l
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52AUNAN (X= 3.78, S.D.= 52) iflaRansmniis
Fafinu wuda Faunnsaszmindellamnes Tuseiy
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(X=3.83,5.D.=.70)
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