ARU Research Journal, Vol.6, No.1, January 2019 5N FITINUAYNTHA I 6 atuit 1 uns1AL 2562

A 1

naqws‘mi?iamimiﬁmmaulauwuwamawqansimmié?'gfaﬁuﬁ'ﬂawaﬂ
Wudedenusauladvasfusinaludmianyauys
Online Marketing Communication Strategies via Social Media that
Affecting Consumer Behavior in Buying OTOP products in

Kanchanaburi
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Abstract

This research aimed to: (1) study the consumer behavior in purchasing OTOP products through
social media in Kanchanaburi province and (2) study the strategies of online marketing communication
that affecting the consumer buying behavior in OTOP products via social media in Kanchanaburi province.
The questionnaire was used to collect the data. The samples included 385 consumers in Kanchanaburi
that were selected by multi-stage sampling technique. The results showed that most of the respondents
received marketing communication/information of OTOP products via social media and they first
recognized the sources of OTOP products through Facebook. The consumers purchased OTOP products
through social media because it was not complicated and most of them bought clothing or apparel but

not very frequently. The maximum purchase was around 500-1,000 baht each time. Facebook was the
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most popular source of OTOP products, and the payment was mostly done by bank transfer/ ATM/
Internet Banking. The overall relationships between online marketing communication strategies in all six
aspects showed that the strategies could affect the buying behavior in OTOP products through social

media with statistical significance at the level of 0.05.

Keywords: Communication strategy, Online Marketing, OTOP products, Social media
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