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Attitude and behavior of clothing selection on social media of people

in Pra Nakorn Sri Ayutthaya Province
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Abstract

The purpose of this study were to (1) study the behavior of buying clothes on social
media of in Pra Nakorn Sri Ayutthaya Province and (2) study the attitudes towards the importance of
marketing factors that affect the decision to buying fashion clothes through social media of people in
Pra Nakorn Sri Ayutthaya Province.The instrument used was a questionnaire. People in the district
400 persons. Based on the research process to collect data on attitudes and behavior of buying
clothes via social media of people in Phra Nakhon Si Ayutthaya Province. location selection. Statistics
used in data analysis were percentage, mean, t-test. And one-way ANOVA.

The study found that: (1) Most of the samples purchased clothes on social media. The
cost of buying clothes was around 500 - 1,000 baht, but in the same group. (2) People have the

highest attitudes towards awareness of buying clothes via social media.
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