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Abstract

This research aimed to study the personal factors, brand equity, and service marketing mix
factors affecting consumers repurchase decisions at Inthanin coffee shop in Bangchak gas station, Pathum
Thani province. The sample consisted of 392 consumers who consumed at Inthanin coffee shop in
Bangchak gas station, Pathum Thani province. The data was analyzed by T-tests, one-way analysis of
variance, and multiple regression analysis. The study found that 1) the different person, occupation, and
income have affected on consuming factors; 2) the brand equity factors in terms of brand loyalty, brand
connectivity, and brand awareness have influenced on repurchase decisions at Inthanin coffee shop in
Bangchak gas station, Pathum Thani province; and 3) the service marketing factors, influencing repurchase
decisions at Inthanin coffee shop in Bangchak gas station, Pathum Thani province, were statistically

significant at the .05 level, including marketing promotion, product and service.

Keywords: Brand Equity, Service Marketing Mix, Repurchase Decision
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