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Brand Equity and Service Marketing Mix Factors Affecting Repurchase
Decision - Making : a Case Study of Texas Chicken in Bangkok

Metropolitan Region
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Abstract

This research aimed to study personal factors, brand equity, and marketing mix factors
affecting repurchase decision — making of Texas Chicken’s customers in Bangkok metropolitan region.
The sample was 400 customers at Texas Chicken in Bangkok metropolitan region. The research
instrument was questionnaire. The statistics used to analyze data were frequency, percentage, mean,
standard deviation, t-test for independent sample, ANOVA, and multiple regression analysis. The
results of the study revealed that 1) The different personal factors in terms of education and
occupation affected repurchase decision — making of Texas Chicken’s customers in Bangkok
metropolitan region; 2) Brand equity factors including brand loyalty, brand association, and brand
awareness affected repurchase decision - making of Texas Chicken’s customers in Bangkok
metropolitan region, respectively; and 3) The marketing mix factors, products and services, marketing
promotion, and price affected repurchase decision — making of Texas Chicken’s customers in Bangkok

metropolitan region, respectively. It was statistically significant at the level of .05.
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