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Abstract

The purpose of this academic article aimed to present the potential development of One
Tambon One Product (OTOP) community enterprises after the Covid-19. For enhancing the good
immunity after the Covid-19, there were several of guidelines for developing the potential of the
One Tambon One Product (OTOP) Community Enterprises. The government should provide the
marketing promotion; support the product design and packaging. It should perform various
distribution channels for product units. The funding should support low-interest loan sources. for
the purchase of modern production equipment and machinery knowledge management and modern
information. It has created more cooperation among community enterprises which have produced
the similar products across the country.
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