ARU Research Journal, Vol.12, No.2, May - August 2025 NsanFITeTdgnIu I 12 atudt 2 NQENIAY - AU 2568

a 1

Jadeideamniifisnsnadeanuniladedudundusteaiiiosuy
LLanamifu%’aﬂﬁmmﬁjﬁTmLmuaﬁ%’umﬂuﬂszmmwﬂ
Causal Factors Influencing Continuous Purchase Intention
of Fashion Products on the Shopee Application of
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Abstract

The article aimed 1) to develop and validate a causal relationship model of the continuous
purchase intention of fashion products on the Shopee application of Generation Y consumers in
Thailand; and 2) to study causal factors influencing the continuous purchase intention of fashion
products on the Shopee application among Generation Y consumers in Thailand. This study was
guantitative research. The tools were online questionnaires. The sample was 372 consumers who
bought fashion products on the Shopee application and resided in Thailand, aged between 29 and
44 years. The statistics used in the data analysis were frequency, percentage, confirmatory factor
analysis, and structural equation model. The results of this research were the development of the
causal relationship models consisting of 4 components: 1) social media marketing, 2) perceived
value, 3) immersive experience, and 4) continuous purchase intention. The model was consistent
with the empirical data to a great extent. The statistic shows that CMIN/df = 2.045, GFI = 0.938, AGFI
= 0.901, SRMR = 0.033, and RMSEA = 0.060. The final model yielded a predictive coefficient of 0.82,
indicating that the variables in the model can explain 82% of the variance in the continuous
purchase intention of fashion products on the Shopee application among Generation Y consumers. It
found that the factors of creating a social media marketing and immersive experience had a direct
influence on the continuous purchase intention for fashion products. Entrepreneurs should prioritise

creating a social media marketing and immersive experience to foster long-term purchase intentions.
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shopee: lazada ﬂa;ms??Lﬂf]w shopee nguieenvesgnuazives Shopee/Llazada lunisiivsivsiudeya
Fnfiunsseriedunan w2567 aunsiau .M 2568 TaNsrezaTAY 2 ey Tnsfiimeunuuasuay
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(Measurement Model) lngnansiiasigsiesdusynaulBseuiiu (Confirmatory Factor Analysis: CFA) uanslifidiu
Madesiuvesnnuaenadesneluvesieyainmuninietie TnsAinnudesiussmesiuusiss vesuls
wlsvnsaiienannnd 0.70 wazArmudesiuaseuusadant dawnnnd1 0.70 FavsFinmsTadaulsudsviavae
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AnuUsUsIUTignare (Average Variance Extracted: AVE) vesinuusudandafidnannnd 0.50 3sansnsaagulsl
Tmnduusudluwuuiaesdianunsadeaenndos (Hair et al, 2014) dmsumsussiiuanunindefiovosiauls
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fuUsudalay Construct Validity 14 CFA
o o M Mean SD CR  AVE
fudsdunala CMIN/df  p  RMSEA  GFI
gunsaanauuludealiie (SM) 649  0.77 229 0052 0015 0987 092 0.71
LaulalulawanduAinseiunnudesnis (SM1) 6.46  0.99 Outer Loading = 0.83
2 aulalawaniifigunm (SM2) 6.54  0.82 Outer Loading = 0.81
3 aulalawaniifleieiuduAundu (SM3) 6.46  0.89 Outer Loading = 0.85
4 aulalavandiuanssngazdunlaziiog 19 UM

¢ Ao 6.54  0.86 Outer Loading = 0.83
UWFUNTALIY (SM4)

5.aulalavaniiuansoyatiasinedfivau

"y (SM5) 6.46 0.87 Outer Loading = 0.75

dunisiudnan (PV) 656 066 125 0285 0025 0990 090 0.5
L3mmsngauiuanm (PV1) 654  0.79 Outer Loading = 0.85
259mgnninueundiadudu 4 (Pv2) 6.5¢ 080 Outer Loading = 0.84

3 Auanfuluiiangll (PV3) 6.62  0.69 Outer Loading = 0.75

4.51Aaumngaung (Pva) 6.55 0.82 Outer Loading = 0.73

5. 3mwmangauivanzesugialutdagtu (PV5) 6.55  0.81 Outer Loading = 0.82
frumsasrsUszaunisaliia (IE) 6.56  0.70 267 0445 0000 0990 093 0.74
1 fiuszaumsalfimlunisdedudn (E1) 657 072 Outer Loading = 0.88

2 Uszaunsalfinunsidensududi (E2) 6.55  0.75 Outer Loading = 0.88

3 fusvaunmsalfinlunisneudonuveeniiu (E3) 651 0.79 Outer Loading = 0.88

4 fUsvaunsaliinanusmsindedusetesns ,

(E4) 653 0.74 Outer Loading = 0.89

5 fUsvaunseifinanu3nismdanisue (E5) 6.52  0.88 Outer Loading = 0.85
é’ﬁummﬁgﬂa%aasmﬁimﬁm (cn 6.52 0.77 9.89 0.421 0.061 0.990 093 0.74
1.LLuzﬁﬂﬁﬂu§<Tﬂm%@ﬁuﬁw (@) 654  0.86 Outer Loading = 0.90

2 filavznduindediluewian (C12) 653 0.79 Outer Loading = 0.86

3 ddlavenduindedrethadeiios (CI3) 6.52  0.88 Outer Loading = 0.87
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FruUsuaauay Construct Validity 1% CFA
o o o Mean SD CR  AVE
fuUsdunala CMIN/df  p  RMSEA  GFI
4. fuwnltufieznduingodud (CIa) 6.48  0.88 Outer Loading = 0.88
5.adlaaznauindetiausuuseulatainnnitluden 653 0.89 Outer Loading = 0.85

15U (CI5)
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4.3 wamslereianudesrdomemuUT s sdITUS B IRan T utUTay AU s
wuudtassiimnuaenndosuaznaunduiudoyaidaseindlusefuiid Tnsfiarsanandlaauariduring
(CMIN/DF) ity 2.045 Geagflutnafiimangay uenanimduiienuaenadoseanuusians 1éun A1 GF
WINAU 0.938, AGFI winiu 0.901 way CFl Wiy 0.938 G'TiqL"ﬂu"l,ﬂmumm%mmsﬁmﬁﬁmum 1A8A1 GFl, AGFI
way CFl A98g3eming 0.90-1.00 dauduiinimaenndoadu 4 lén A1 RMSEA iy 0.060 uazAn SRMR
wirty 0033 Fudulunannusifidinuniteidand1naasdinit 0.08 uenaini an Hoelter iy 237
Faunnn 200 1Ja%ﬁwLLUUf{haENamWiaa%mﬂm’mﬁuﬁuﬁ‘@mmLwﬂﬁa*&mmmsam AINNANITIATIEN
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Vrzaumandd

Xz = 269.99, df=132, CMIN/df = 2.045, GFI = 0.938, AGFI = 0.901,
CFl = 0.983, SRMR = 0.033, RMSEA = 0.060, Hoelter = 237

A 2 AnadRvewuuIIaeInUFITUSIEEwnAURdlag e AUA Ut 9B uLLaUNEIAT Ut Y
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AN5199 2 LARIAIDVSNANIIRNTI LaLDNENaNIweUNLBSNaneAIUAIl A uAWITURE19s Bl T DIULLEY
nanduteutvesiuilaaiuaistunelusenalny

Direct Effect B SE T p-Value Conclusion
H1:SM => PV 975 .040 22.222 e atfuayuy
H2 : SM = Cl 875 187 3.625 e atfuayuy
H3: SM = IE 826 182 7.513 e atfuayuy
H4 : PV = Cl -509 298 -6.461 .080 Lalatiuayu
H5:PV = IE 082 215 5.261 e atfuayuy
H6 : IE = C| 542 126 7.139 oo atluayu
Indirect Effect Coeff.

SM => PV = Cl 065 003 auayuy
SM = IE = Cl 045 .005 afuayu
PV =2 IE = Cl 196 004 afuayu
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