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Abstract

In an era in which soft power has become a strategic resource for nation-states, public
diplomacy has increasingly been employed to foster international understanding and strengthen
national image. Japan provides a notable example of the strategic use of soft power through culture,
particularly through traditional Japanese cuisine, or Washoku, which has gained international
recognition both as cultural heritage and as a vehicle for expressing national identity. This study
examines the promotion of Japanese food policy in international markets by analyzing the role of
cultural public diplomacy under the Cool Japan strategy, as well as the activities of relevant state
agencies and affiliated organizations, including the Japan External Trade Organization (JETRO) and the
Japanese Restaurant Organization (JRO). It also assesses the extent to which these efforts have
contributed to the global expansion of Japanese cuisine. This research adopts a qualitative approach,
drawing on policy documents, government reports, academic articles, research studies, books, and
digital media published from 2005 to 2024. The data were analyzed through content analysis and
comparative synthesis in order to explain the structural factors, policy mechanisms, and contextual
conditions that have supported the international expansion of Japanese cuisine. The findings reveal
that Japanese cuisine functions as a form of cultural capital that enhances Japan’s international
appeal while reinforcing its national image as a country associated with refinement, hysiene, and
distinctive social values. The promotion of Japanese food, therefore, is not merely the dissemination
of products; rather, it constitutes a strategic form of public diplomacy that systematically links

culture, economy, and diplomacy.
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wanenienusy waznsldvumeiausssulugnuuesdiunsazyu muwwIRnues Nye (2004) N159A0IM1T
Fuivimihdduianalamaasugia iniesiienisniane wazgnsmaninisaiunmdnuaiszinaluga
lanAindegeiiusednsam
0.2 audisavesmandnduuleusemsdugrarndnasamalilfiAatuanauiouvesiuilng
Wigsegnaiien uidunadndvesnsduduulevieifinnudeidesuaznsszaunuasnndosluvaiofia
Jausssu imihiidugruvesdndnvaissing ommsdiu ldifsadundndam wilufuueesiddia
Afloumadiny wazuudAniBeaiesTy 1y MalesnsTIiAkazauTeuite Seagouda Ardoama
nsilosnuugiu Afuanudanilio maUseiiuszusy wazduinim lufifives ulsuiessssina Ssuraddu
IgUszauaumsaumainvaty 1wu MOFA, MAFF, JETRO uag JRO tiea$1anagnsuuy Demand-Driven
Cultural Diplomacy TisjsneuausinudesnsvesmansiaUszimamugiunsduaiusndnyaing runaln
soft power Way public diplomacy ¥il¥ovnsgunareidudenarslunisdioneninnsssuuazaieon
guszmanlan wuaAns1uIvAEuYEs Nye (2004) gnianUssndlidefin evmsdiuliiivsadroneld
naasugha widuluadeaedifylunisains nmdnuwaiszna (nation  branding)  waglaiuaing
amuduitussewieussina ansnsoasUluusazsasls feil
4.2.1 ownsulugusuinusTsiLare1aagsL
pnsuArTauLLAAAEEY ANNANAR AYILATNAESIIINRA LavATwanSeaUsydln ity
nszvrUnIsWAALaznnsUlan Nl 2xlan (Washoku) Igsunstunzidouann grualniluusangideyan
metanssanditusedlld iundngubusunmaesiausssuemsddulundlan (UNESCO, 2013) Al
ahiinuniagilanigludssmauaznmdnuaideindeussanaulan uonand wyileguam 1y o3
T1ndes uazonsviesiu Wsumssenuegranirwnsduglsiuazeinunie lnsanmenguiuilaaiildla
guamuaglnmuns dsagvioudsnslinuiaussauieoifiusiunsayuldegsiiusaviam
4.2.2 M3ESANENYAlUTEIANTLEIMS (Nation Branding)
omnsiugminnlfifueiesie domsnmanualusema Indudsauazen ldlagunim uas
THA21ULASTNAS55UTR WENTIHALNAUAMLALALR UL TANSSUBE 1A 555U9F (Ministry ~ of
Agriculture, Forestry and Fisheries, 2016; Nye, 2004) fi19819:u 811113 plant-based #5angAy organic
Mndguiineuiunszuadnudaundonlulanazfunn Suomnsgiuluuviuasdifey 1wy Narisawa Tulaien
lasusneTalivdunazasviouwuifn Satoyama ﬁaq"i'wﬁmﬁwmﬁ nsa¥renmdnuaiituiivasensey
wususdu lumenmdnassimaeeaiidodiy
4.2.3 mytnduilsuigennsdiulussduuiunna
nsudnduermsgiugaainlaniinainainusuiiovesnisnusgrateuns leaun MAFF,
MOFA uaz JETRO gmsmansdiy 19u 1n5sn1s Japanese Food Supporter sipuns1iusedliimotmsild
mmumﬂu Lwaaﬁwmmmaummwuﬂm (Mmlstry of Agriculture, Forestry and Fisheries, 2016) 52104
N13IANFANIADINIT LU Japan Food Festival msamwn ke Taste of Japan fiun3a dawaliinisdsenn
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yarauazies ot eiiiaviwausiduindeud ey fegratu ow Nobu Matsuhisa finausay
ownsuiuingivisssmanudusysziulan wazeietiedu Nobu nanetfudadnuaivesnmuninuas
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