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Abstract

This article was based on a qualitative research synthesis on consumers behavior and trust in the
consumption of organic agricultural products from the year 2014 to 2025, covering a total of 27 studies.
The objectives were to study 1) consumer behavior in the consumption of organic agricultural products,
2) consumer trust in the consumption of organic agricultural products, and 3) analyze the consistency of
consumer behavior and trust in the consumption of organic agricultural products related to the Organic
Agriculture Action Plan 2023-2027. The study employs inductive reasoning and qualitative synthesis to
draw common conclusions from the study results through meta-data analysis. The research findings
indicate that the studies during this period were conducted in accordance with the Organic Agriculture
Action Plan 2023-2027. In terms of integrating these conclusions with the concept of “consumer
behavior” by Siriwan Serirat and the concept of "trust" by Chopra and Wallace, this synthesis contributes
to market development and awareness-building regarding organic agricultural products, which can
enhance consumer trust in these products.
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