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Abstract

The purposes of this study were 1) to study the practical approach regarding the
knowledge and experiences of senior tourists in volunteer tourism. 2) Analyze the factors of the
volunteer tourism marketing mix in line with the priorities of senior tourists. This research data
collection employs the survey method by 400 senior tourists. The research analysis applies the
descriptive statistics method to discover frequency rate, percentage rate, average rate, standard
deviation.

The results revealed that 1) senior tourists choose to use knowledge and experience to
utilize the nutrition the most at 19.3 percent. Regarding reasoning, they think they are valuable
to others at 39.5 percent. They chose as speakers to transfer knowledge at 37.5 percent and
they are in good health at 36.8 percent. They chose community tourism activities at 24.5
percent for the best period of 2-4 days at 51.5 percent. 2) The important level of marketing mix
factors is high with an average of 3.72, when considering each aspect found a very important
level is people factor by an average score of 3.95. Followed by physical evidence, price,
process, product and place had an average score of 3.86, 3.74, 3.64, 3.59 and 3.56 respectively.

The least important aspect is promotion had an average score at 3.55.

Keywords: Volunteer Tourism, Senior Tourists, Marketing Mix,
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