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Abstract

The objectives of this research were to study Service quality, Perceived value,
Elements of tourist attractions (4As) influencing the satisfaction of tourists visiting attractions in
Sukhothai province. Use Non-probability Sampling and Purposive Sampling. The sample
consisted of 398 Thai tourists who were 20 years old or more and visited attractions in
Sukhothai province. The research instrument was a questionnaire (online). The inferential
statistics used Multiple Regression.

The findings were the factor of tourist attractions (4As) influence the satisfaction of
tourists visiting the Sukhothai province the most, followed by the perceived value factors
influence the satisfaction of tourists visiting the Sukhothai province respectively. As for the
service quality factors do not influence the satisfaction of tourists visiting the Sukhothai

province with a significant at the level of .05.

Keywords: Service Quality, Satisfaction, Perceived Value, Elements of Tourist Attractions
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AN 282 6.096 .000 J9vdna 601 1.665
FunmEnwaiuvawionien 490 10594 000 19vsna 601 1.665

Note: *Sig<.05, R? = .493, Adjusted R? = .491, F= 192.313, Sig of F=.000

21INA1519 2 WU F-test (F= 192.313, Sig of F=.000) Uf)tas Null Hypothesis (Hq= 0) fiszau

Weddeyn19adia .05 agudn faus 2 fa saufuneansal 49.1% (Adjusted R%= .491) lnefidnunménwel
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a

LAAIN DN (B = .490, Sig.= .000) fidndwasennuiewelavesineufisryilnenuviesiealy

o o

Fminalavivsnniian sesamndusiunsiu (B = 282, Sig.= .000) oy fszfutoddgmis

@nm .05

'
Na

A1519 3 YadeeanusenauvasLviamianiien dAs NildnSnasnemnuianelaveainviesieisnilnefiun

vieudieIludmingluvie

v e = Collinearity
{Uadwaenusenauvas ANUNIND LD
L Statistics
uvasviaaiien 4As
B t sig nsUawa  Tolerance VIF
AuAINAIgALa 470 11573 000  i8vEwa 613 1.631
AUNIINRINEID9LTIEY 085 1539 125  lififvdSwa 333 3.003
sumdTnvEsiesies 005 1821 069 Liffaviwa 373 2.681
FUNFUSANSIESUT
L » 256 4865 000  Hoviswa 366 2.732
Jnvinafiginlslasu

Note: *Sig<.05, R? = .603, Adjusted R? = .599, F= 149.330, Sig of F= .000

INAITN 3 WU Ftest (F= 149.330, Sig of F=.000) Ujtas Null Hypothesis (Hg= 0) fisdu

WedAeyynaadid .05 aguin fauds 2 d Sawdumennsal 59.9% (Adjusted R% = .599) Tnefisinupuiisgala

(B = 470, Sig.= .000) fidviEnasieaufiswelavesinviesieyilveuvieanieluimingluiy uniige
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sesmandusumsuimseiaiitdnvieademslasu (B = 256, Sig= .000) Bewn diu drusummdng
PNLVBIVIDANYD WaTAIUNISIUDIaianedluldnSnasamiuienslavesdnviaaneIm i lneaun

vieuienludmingluiy Nseaudedfynisaiia .05

a '

M13719 4 Tadeamun1nn1suinig Jaduauaniui JadeesAusenauvesuasienilen dAs NiBvswas

Anuitanelavestinvesiiernilneiumiesierludminglovie lnasiu

- Collinearity
y AMUNIND TR
Uady Statistics
B t sig nsulana  Tolerance VIF

AMAINNTUINTT 074 1395 164 Lif@viEwa 354 2.826
AAMNTUS 312 6277 .000 $dvdwa 402 2.489
a9FUszNaUTaUVEdsiBaTien

464 9.141 .000 1onSna .386 2.588

4As

Note: *Sig<.05, R%= .608, Adjusted R?= .605, F= 203.893, Sig of F= 000

=~ [

INATTN 4 WU F-test (F= 203.893, Sig of F= 000) U§j+as Null Hypothesis (Hg= 0) fisziu

oddeym1eadii 05 a3u31 dauds 2 77 saufunensal 60.5% (Adjusted R?= .605) lnafidady
29IAUTENOUVDINAMBIUNYY dAs (B = 464, Sig.= .000) fdnEnasemNuiwmelavesinvisufisiriineg

fuvieaitenluimingluvis snniian sesamniduiiadonuefizul B = 312, Sig= 000) Fosmmardy
drutadeauninuinsliiidvinasemnuiisnelavesinveaiisivilneiuvewisluiminglave

NszAulydAINata .05

v v

aUnan1sVAdRUaNIRgIUNTITY Mall

[

auufgiu loun Yadenauninuinig Jadenmeiisul Jaduesdusenauvaumaisaiien dAs

Y

a '

fidvswasdeaufemelavesiinvieaileafiuviondierludminglarte il

1. Yafuauainnisuinng Tinsnasdeanufimelevesinvieaiisavilnefuvieuiiely
fninglavie nan1sfnwagulit ldaesadostfuanmigiuiiidlide Jadunmnimnisuinislaiisvdna
somufianslavestinvioadivarnlnefiuveainludmingluiy

o
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gluvie nan1sfnwiasulain denadesivanuigiuiaslife YadeauAniuiisnsnadeanuiimela

vastinvieaiieivnvenuviesiieludminaluve



2158153V TAMEIYEAERSUaTEIANAERS | 77

2. U9dypanUsenoauYaIwnasiawnegd 4As 4ansnanemuianalavesiniawinelnun
vioudieluiminglusie nan1sfnwiasuladn aenadesivauuigiunasld fe Jadbesdusznauves

wrasiauie dAs dBnsnadeauiianelavesinvisaiiguvisaieiludmingluiiy

afUsiena

@

nsefuTeRamuingUszasdvensidene iefnwladeauninnisusns Jadeameniui
UadyasAusenauvesuvdwiaaiien 4As NildnSnadeauianelavesinvesieinuveunesludamin
gluvie Jeanunsoedunenalanal

1. YadeaaunInnisusnis wamsnwiaguladn Yadenanmnisuinisliddvanasenuiianels

vosnvisagylnenumeuieluimingluve Jwansidendidulaainnsfng wuin aenades

Y

oA ' =

funuAuAnves Ojha (1982) find1a uﬁfﬂwaammii’ﬁmuiaiﬁaaﬁéﬁmﬁmmﬁma’taﬂgm fiuszau
Yoy 1w Awadh anwldavenn wasAsnsdiinvieadisnsunulidesifianulifwelaseuinisdia
fan vieannzwndouiiazainausfian Fenudnvarnisiiunisnmiidiigaenaliannsanaunu
analiifiawelald FeansanisfnvwesfideuazanuuamuAnues Ojha e1aagulsdn AuamnsUIMS
lulafidvdnaneauiiswelatauely

2. YafuauAnsus nan1s@nwasuladn Jadenmuansuilidnsnadeniuiamelaves

o -

Unviesiievnlvenumeniedludmingluvie Sonndesiu anuiisnelavetinvieaiemuwuiind

o

dAeyve Zeithaml & Bitner (2009) 1ind1331 AnuftanelavelsuuimsUseneumetads 5 Usems fe

o

1. AMATNNITUINTT 2. ANINERAT 3. 1A 4. Jademwaanunisel wu anmauiiennia udu way

5. Jadwduunna wiu o1suel WWudu Jaladedis 5 Usensiifinadfgedsdronsiuivesiiuuinis

'
a o

fediaulasuasngiuinmsuasfuiudiouiisuiuanumanta wadwinlade ssauanuitaels

vselifiinels Faaenndasiunuideves afinen U3As, wazanini d3nman (2558) Anwiies Jaden

'
| o

dewarapnuianelanazaudnfvestinvodiieiiuvieserludmian gauys Famud Auensy

Cafle

Nnunawissiiiunsiuiinadeaufianelauaznisiuireundsisadieaiinase anufianelaves
tinvioaidien

3. Jaduesdusznaureundsioniion dAs nan1sAnwasUledn Jaduesdusznouveaunas
vioufien dAs Tdninadennufiimelavesinvioniisrfiumienioaludmingluis Faaoandaaiu
nAduves menua yanining (2555) Anwideidestladeiidinasernuiovelovesinvieaiioanilne
Adumanfefigneuwisnfnne Smingnssan3 wuih Yedefmasumdsionileuasiuiinus

a '

T9nswaramnuienalaveainviowne?



78 | Ut 12 avuii 2 wquanaw - Femnax 2564

dalauauug

taruanuzlunmsimansideluldusslonl

1. gislduRsdeslunisuimsinnisnisviesiisrasiinmsdaaduaivayunisveaiistves
gluieet1993eds Inamsuszmduius lavandiunnyomig endiviu Insvimd Buladaige Facebook
LINE fingans Msansuazdedsiuntsingg sauesiimsvhmadedadmiunsveadiondesy SHenans
deduusnssdulitnviesdienfinanuesnviendiondsse Rmandunntu

2. fifidnifendedunsinnisesthevonms viethefid ey msguadanisGestheuenms
TWluaoiivieaiieiiddguedmingluieliiamnudanu uasiredonsidrfundsiondien orfiy
thevenmslugnenulsy SRenaniaddauds asiithevenmfiinntuuasdaudpauiudouuans
vénlufshanenuileteatunisduauvesfifums

3. msuimsdanisluaauiivieadioanieg asiinisdaseideuimdnlid saiduinisdie
soglunusiduanyaliunafuly Wedumsfagauasdaaiuliaussinuviondisnfinanniu uay
vesiiszdnamnhliianuvainvansuazifusimfidnvienisramisadudedls arsviilitianundy
lndnwallavngilaniulszidmin fdeidesilasiatedluinyssmaaziilan

toruonuzdmiunmsissluaiwialy

1. mafinwiadadely msfnviwesfvdoyaiRsatunuAnduresaulugusuiusznouns
S suluiminnudmihiviediifduiedestunisvieadien tiesiuAuudloysulsauasiamn
duduanuivieudiodludmingluielidanundugusssudaion

2. miﬁm«mﬂ%ﬂﬁaiﬂmsﬁmmﬁu%@yjamﬂmjméf’saéw WUU Focus group Wiowdun1sszag

AuAniusaniulungu



2138153 TAULAYBAERSULAZEIANAIERS | 79

L@NE1591999

nsEMsNMTViBNisIarANn. (2562). gnsmansnsEnsINvisaiisuazivn atull 4
W.A. 2560-2564. AUAU WOAINIEU 19, 2563 91N
http://www.mots.go.th/old/more_news.php?cid=66&filename=index
L (2562). adannvieaiien U 2562. dudu Suaw 1, 2562, 910
https://www.mots.go.th/old/more_news.php?cid=525&filename=index
(2562, n). danun1salvioadion wWeusulnau 2562, Audu NUANUS
9, 2563, 1N https://www.mots.go.th/images/InforgraphicStatistic/INFO_Dec62.jpg
nMsvieafieuissemalng. (2562, v). fiemnevisaiiealnelul 2562. Fudu funau 10, 2562, 91
https://www.tatreviewmagazine.com/article/tourism-thailand-2562/
alngans Ueyatdus, un1issal lwnsusehvg, wasinas) annes. (2560). ANUANALTAINARLUgILY
Hadudunansiidoulosnunmuinig arwiawela uaznmdnualidvinadenuing
\FangAingsy: nsdlignénfunlduimsssiavieniisndsgunmlumaamionsuuuves
Usznelve. 2M9581sWaIuU3msAEns, 57(2), 106-141.
panua yyaning. (2555). dadeiidnadeanuiiswslavasinvisuiisrvalneiiiumauiien
gneuwiswfing Swdngwssas. InendnudUyamumndudin snivendessiatading.
Vi nelds, 1R Fss, wazdfin Tausen. (2555). Amumandatazanuianelaves
Snvieafisadenissaanmuindesluunasionleathanusienna. seeuideat

auysel unIvenaeTYigeran.

o
o ' a o =

WaaAN yayiledad, andiuag Yuu, wavuhadl ananudisnil. (2556). Yasuiidmanenuiiela
wagngRnssuvestinvieaiisarilneiifivenatndnsaarlusunevhfiu Smiauszauaidus,
2158157991015 Veridian E-Journal fauans, 6(1), 648-660.

ems anszana. (2559). waAnssutinviaaiien. namna: guiasnsaluviing de,

Awaen Feufian, wartian lven. (2558). sadUszneuvesinensvieaiivIiinasionisvioadie
Was1eassAvesminnuwdug. :sasideuaziann dlaveasnsal Tunwssusuayudus,
10(3), 197-211.

ofinen 1ar3, wazanian Aneen. (2558). Jedeiidmasronufisnelauazarmsnivesinvieaiion
fuvieaierluiminnigau. msansuimsgsiaaiuaiunsalam, 6(1), 114-123.

Aliman, N. K., Hashim, S. M., Wahid, S. D. M., & Harudin, S. (2014). The effects of destination

image on trip behavior: Evidences from Langkawi Island, Malaysia. European

Journal of Business and Social Sciences, 3(3), 279-291.



80 | U7t 12 avuii 2 wquanaw - Fenax 2564

Balogly, S., & McClearly, K. W. (1999). A model of destination image formation. Annals of
Tourism Research, 26(4), 868-897.

Bolton. R. N., & Drew, J. H. (1991, March). A Multistage Model of Customers’ Assessments of
Service Quality and Value. Consumer Research, 17, 275-284.

Collier, A., & Harraway, S. (1997). Principles of Tourism. Auckland: Longman.

Cooper, C., & Boniface, B. G. (1998). Geography of travel and tourism. UK: Butterworth
Heinemann.

Goeldner, C., & Ritchie, J. R. B. (2006). Tourism principles, practices, philosophies,
(10" ed). Hoboken: Wiley.

Irena, P. B. (2015). Defining Target Market Based on Tourists’ Perception: The Example of
Tourist Destination Dubrovnik. Journal of Economics, Business and Management,
4(5), 378-383.

Kotler, P., & Armstrong, G. (2010). Principle of Marketing. (13" ed). New Jersey: Prentice Hall.

Naumann, E., &Giel, K. (1995). Customer satisfaction measurement and management:
using the voice of the customer. Cincinnati, Ohio: Thomson Executive Press.

Ojha, J. M. (1982). Selling benign tourism: Case reference from Indian scene. Tourism
Recreation Research, (June), 23-24.

Parasuraman, A., Zeithaml, V. A,, & Berry, L. L. (1988). SERVQUAL: A multiple scale item
for measuring consumer perceptions of service quality. Journal of Retailing, 64, 12-40.

Ramseook-Munhurruna, P., Seebalucka, V.N., & Naidooa, P. (2015). Examining the structural
relationships of destination image, perceived value, tourist satisfaction and loyalty:
case of Mauritius. Procedia - Social and Behavioral Sciences, 175(1), 252-259.

Westbrook, R. A. (1981). Sources of consumer satisfaction with retail outlets. Journal of
Retailing, 57(3), 68-85.

Yamane, T. (1973). Statistics: An introductory analysis. (3" ed). New York: Harper & Row
Publications.

Zeithaml, V. A, Parasuraman, A., & Berry, L. L. (1990). Delivering quality service: balancing
customer perceptions and expectations. New York: The Free Press.

Zeithaml, V. A, Bitner, M. J., & Gremler, D. D. (2009). Service Marketing: Integrating Cu.



